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CANNED FOODS 
WEEK 


NOVEMBER 
10th - 20th 


VERY member of the industry is 

better off because of Canned 
Foods Week, in proportion as the 
consumer benefits. The consumer 
will learn more about canned foods 
and their value, and should find 
them always full value in appear- 
ance and in goodness. In the long 
run, prosperity depends on packing 
quality canned foods. 
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TIN CANS 


CAPACITY 600 MILLION CANS PER YEAR 
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Ayars Machine Company, 


CORN SHAKER 
BLACK DISCOLORATION IN CORN 


Mr. Corn Canner—If you are troubled 

with Black Discoloration in your corn, 

hereis a remedy—use our Corn Shaker. 

This thorougly mixes the contents of 
_ the can and the Black disappears. 


Shaking also gives the corn a rich, 
creamy appearance. 


Ayars Machine Company, 


Canned Foods Week, Nov. 10th to 20th 
Your co-operation is necessary 
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CANNED FOODS WEEK 
November 10th -- 20th 


Promote the Canning Industry and its many 
allied interests by emphasizing to consumers 
the extraordinary value of all products in tin. 


SOUTHERN CAN COMPANY 


GIBBS INDUSTRIAL BUILDING 
3500 East Biddle Street, BALTIMORE, MARYLAND 


New York Office: 17 Battery Place. 


For a 


BETTER PACK PEAS 
At A Greater Profit 


USE 


HAMACHEK 
“IDEAL”? VINERS and VINER FEEDERS 


Frank Hamachek Machine Company 


Kewaunee, Wisconsin 
Established 1880 Incorporated 1924 


Manufacturers of Ideal Viners, Feeders, —_s Distributors and Chain Adjusters 
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HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE 
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ESTABLISHED 1863 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 
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DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
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CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 
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es ate a i With the way your Peas are cleaned? If you 


are using a MONITOR, properiy adjusted and 
speeded, you are satisfied. Otherwise, maybe. 


A MONITOR Cleaner delivers the goods. 
It takes out the pods, the leaves, many splits  ; 
and other refuse. Its two air suctions put it 
in the sure’ class. 


32. 


Let us prove it in your plant. 


YOUR SALES WILL BE BENEFITED 
BY CANNED FOODS WEEK d 
Nov. 10th. to 2Oth. 
SUPPORT IT. 


HUNTLEY MFG. CO. 


P. O. Drawer 25 BROCTON, N. Y. 
(Formerly at SILVER CREEK, N. Y.) 


SPECIAL AGENTS 
Canadian Plant A. K. Robins & Co. Inc., Balto., Md. 


HUNTLEY MFG. CO. Ltd. Co. 
an Francisco, Val. 
Brown Boggs Ltd., Hamilton, Ont. 
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PEA GRADERS 


Manufectured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. | 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


Boost Canned Foods Week. 


ROGERS BROS. SEED CO. 
Breeders & Growers 
Canners, Varieties 
Peas - Beans - Corn 
CHICAGO, ILL. 


Essentials Found 
for Critical Selections | in 
— Intense Breeding R OG E R S 


Expert Supervision 
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THE JOURNAL of the CANNING and ALLIED INDUSTRIES 


Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its forty- 
ninth year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - - $3.00 
Canada - - - - - $4.00 
Foreign - - $5.00 
Extra Copies, when on hand, each, .10 


ADVERTISING Rates — According to 
space and location. 


PUBLISHED EVERY MONDAY 


BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SouTH FREDERICK STREET 
BALTIMORE, MD. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 
able to THE TRADE COMPANY. 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 


Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


O ADVERTISE CANNED PEAS--In this issue 
we give you the major portion of the report of the 
™ Wisconsin Pea Canners’ meeting at Milwaukee on 
October 26-29, but not in the detail that it should be 
made. The canners are timid things, whether in the 
East, the West, the North or the South. They are 
afraid to go before the world boldly and with head 
erect proclaiming their action, but instead invariably 
ask us “not to mention that yet,” “ be careful not to 
give any details yet,” etc., as they are fearful that their 
action may not be understood, or may be taken advan- 
tage of in some way or other. It comes of the heri- 
tage of the farm and is not at all in line with business 
as conducted these modern days. But they will get out 
- _— “hick” habits soon, and then they will boom 
ahead. 


So we have to give you a report emasculated and 
denatured and lacking in the prime flavoring that 
makes the report the finest thing that any Association 
has yet been able to produce. For the Wisconsin can- 
ners decided that they would do something, and they 
did not confine their decision to a mere resolution, but 
put up the cash—and there’s the rub; there’s the real 
test of the resolution; there’s the evidence that counts 
and does things. In effect they decided that the way to 
get rid of the surplus of canned peas is to sell it to the 
public, and if it can be sold without cutting the prices to 
below cost, or can be sold without any such fool effort 
as was attempted a few years ago—sending boatloads 
of canned peas to Europe “as samples’”—so much the 
better ; but in any event they must be sold. And when 
they found out that the way to sell this surplus is to ad- 
vertise the virtues of canned peas to the consumers, to 
make people know and use canned peas better, and that 
by such a method they need not reduce the prices, but 
have, in fact, a chance to advance them slightly, they 
“were for it,” and for it strong. And they backed up 
their opinions with the cash. It is our. understanding 
that the amount subscribed at that first session was 
practically enough to insure the putting on of this ad- 


vertising plan; that is, that other canners of Wiscon- 
sin, and other canners of New York State, and of Utah, 
and of Maryland, and of Delaware, and of New Jersey, 
and wherever peas are canned, will come along with 
this move, make their contributions—and we do not 
mean church-collection contributions in pennies, but in 
thousands of dollars—and that with these further ad- 
ditions there will come, as there should come, further 
contributions from the supply men whose business 
hangs upon the success or failure of this job of selling 
canned peas. Because these infants in advertising 
must be encouraged, must be helped by their more ex- 
perienced associates in taking this first great step. 

They seemingly have a good man to handle this 
advertising, for it must be in the hands of an expert, 
and above all cannot be left to any committee of the 
canners, but must be handled by a man accustomed to 
selling the consumers, and who knows how to approach 
them and how to sell them. That means a professional, 
and such a man is cheap at any price. 

Suppose it does cost $300,000, as stated, is that 
any sales cost on the amount of canned peas to be 
moved? And in this way we figure only the amount of 
surplus now on hand. That is not a fair way to con- 
sider an advertising campaign of this sort, because the 
benefits of such a campaign will go on down the corri- 
dors of time for years. If the canned product is right, 
every new consumer added through this advertising. 
campaign will continue a consumer, and will bring 
many more consumers to the fold. 

Speaking of the effect of this determination to 
contribute to a pool to advertise canned peas, and of its 
successful launching, the Junior Editor said: 

“You cannot imagine the change that came 
over the entire Convention after this move. Faces 
that yesterday were long are today wreathed in 
grins and smiles that won’t come off.” 

But what about the pea canners in other states 
and sections, because this is not to be an advertising 
campaign for Wisconsin peas only; it is for canned 
peas wherever packed and wherever for sale. And 
every pea canner in the country owes a contribution to 
it, and we sincerely hope there will be nv ““conscien-: 
tious objectors” found in the list of pea canners. The 
pea canning business is not a small business; it is not 
supposed to be conducted by “small” men. Pea can- 
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ning requires much money, and the contributions must 
be on the same basis. There were contributions run- 
ning into five figures made by pea canning firms at this 
meeting, which will give you some idea as to what you 
should pledge, and the smallest five figures denomina- 
tion is $10,000, is it not? 


We have no instructions regarding this, but we 
suggest that you write to W. E. Nicholoy, Secretary of 
the Wisconsin Pea Canners Association, Madison, 
Wis., and ask him if he will receive your contribution, 
and if you are not moved to make a contribution, ask 
him how much you ought to send or pledge. In any 
event, get in touch with this movement and don’t be 
left out. 


INDIANA CANNERS ASSOCIATION PROGRAM. 


Friday, November 12, 2.00 P. M.—‘Future Out- 
look,” Mr. Frank E. Gorrell, Secretary National Can- 
ners Association. 

“The Production and Canning of Knowledge,” Mr. 
Edward C. Elliott, President Purdue University. 

“Quality in Canned Corn as Affected by the Seed 
Factor,” Mr. A. T. Erwin, Iowa State College. 

“Taking Specific Gravity of Tomato Pulp,” Mr. 
A. E. Stevenson, Continental Can Company. 

“Indiana’s Ten Ton Plus Tomato Club Report,” 
Mr. E. W. Lancashire, Purdue University Agricultural 
Experiment Station. 

At this time a gold watch will be awarded to each 
of the three Ten Ton Club members who have obtained 
the highest yields per acre in 1926. 

6.30 P. M.—Banquet. Entertainment by brokers, 
machinery and supply men. 

Saturday, November 13th, 10.00 A. M.—Closed 
meeting for canners only. 

“Nineteen Twenty-Six,” Dr. I. L. Miller, Indiana 
Food and Drug Commissioner. 

Discussion of Association business. Election of 
officers. 

All Association meetings at Fowler Hotel. 


To Celebrate Armistice Day. 

On Thursday, November 11, at 10 A. M., the Indi- 
ana Canners Association, co-operating with the Indi- 
ana Horticultural Society, Indiana State Vegetable 
Growers Association, Indiana State Florists Associa- 
tion, Purdue Horticultural Society and Purdue Univer- 
sity will hold an Armistice Day program. Governor 
Ed Jackson, of Indiana, will be the principal speaker. 
In the afternoon at 2 o’clock the same organizations 


$2.00 per copy, postage prepaid. 


canning industry. 


National. Canners Association, 
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THE CANNING TRADE 


THE 1926 DIRECTORY OF CANNERS () 


NOW READY 


A list of the canners of the United States, compiled by the National Canners Association, j 

from Statistical Reports and such other reliable data. 

Carefully prepared and up-to-date; lists corrected by Canners themselves; verified by com- 

petent authorities. The various articles packed and other valuable information is given. 

Distributed free to members of the National Canners Association. Sold to all others at f] 
The book that is needed by all wholesale grocers, 

brokers, machinery and supply men, salesmen, and practically everybody interested in the 

Get your order in early 


Personal Checks Accepted 


November 8, 1926 


will appear at the dedication exercises of the new Hor- 
ticultural Building just completed for Purdue Univer- 


‘sity Experiment Station. Dr. Edward C. Elliott, presi- 


dent of Purdue University, will be the principal 
speaker at this meeting. In the evening at 6.30 all the 
above named organizations will meet at a joint banquet 
in Memoria] Union Building. 


WESTERN CANNERS ASSOCIATION PROGRAM. 


The “line up” or skeleton of the program of the 
Western Canners Association at the New Palmer 
House, Chicago, on November 3 and December 1, 1926, 
includes the following able speakers and scientists and 
others who have not yet decided to appear: 


Professor George Starr, professor of horticulture, 
Michigan State University; Charles Guelf, President 
Canning Machinery and Supplies Association; Prof. 
F. C. Gaylord, associate in horticulture, Purdue Uni- 
versity, Lafayette, Ind.; Luman R. Wing, President 
National Food Brokers Association; Mr. William Hom- 
mell, representing National Grocery Chain Stores As- 
sociation; George W. Cobb, sales manager American 
Can Company; F. E. Gorrell, Secretary National Can- 
ners Association; Royal F. Clark, chairman National 
Canned Foods Week; J. H. McLaurin, President Amer- 
ican Wholesale Grocers Association; F. H. Milliard, 
representing American Grocery Specialty Manufactu- 
rers Association. There will be several other speakers 
who have not authorized a positive announcement. 


There will be a meeting of the Directors of the Na- 
tional Food Brokers Association on the same date and 
at the same place. 
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SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


Published by 
THE CANNING TRADE 
Baltimore, Md. 
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17th Edition. 


1739 H St., N. W. Washington, D. C. 
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arenes Steam Jacketed Kettles 


—)—)—)—)— 


Our Kettles stand;the test of service and time. Made 
of heavy plate by expert smiths. The result is a pro- 
duct with a reputation. 
Made in all sizes from 5 gallons up. In any style or 
shape to suit the most exacting demands. 
Standard Stationary Kettles 
Shallow Jam or Preserve Makers Kettles 
Tilting Kettles, from which the product is poured. 
Mechanically controlled ) 
Indiana Pulpers 
Kook-More Koils 
Indiana Kern Finishers 
Indiana Chili Sauce Machines 


Inspection 


Grading TABLES 
Sorting 


Enameled Lined Pipe 
Tomato Washers 
Enameled Pails & Pans 
Wood & Steel Tanks 
Pulp & Catsup Pumps 
Steam Crosses 

Steel Stools 

Fire Pots 

Indiana No. 10 Fillers 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Eastesn Representative 
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It Couldn’t Be Done-- 
So A-B Did It! 


A-B is continually doing 
HEY saip 4 
IT Cou ert the unusual. Difficult pro 

BE DONE! 


blems are every-day mat- 
ters to them. Solving the 
seemingly impossible is a 
mere matter of course. 


They all said that successful pressure cookers 
could not be built. But 70 A-B Pressure Cook- 


ers are refuting this argument every day. 


They said evaporated milk could not be handled 
continuoualy in a pressure cooker. A-B is do- 
ing it in 33 evaporated milk plants. 


They said that peas could not be handled in a con- 
tinuous pressure cooker. Four machines operat 
ing successfully on peas this past season is 
A-B’s answer to that. 


They said corn could not be cooked in a contin- 
uous pressure cooker. Two machines in the 
East on whole grain corn and one in Illinois on 
cream style corn is a convincing argument. 


A-B Pressure Cookers are operating every day 
in the year in various plants. In some cases they 
are operating 22 hours per day. What better 
proof of A-B’s dependability can we present? 


There’s an A-B Cooker especially adapted to your 


product. Write our nearest office for full parti- 
culars. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, III. 


Gentlemen :— 


I’m interested in your A-B Cooker. With- 
out obligation please let me know more about 
it. Our products are 


Name 


Company 
Address 
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Meeting Wisconsin Pea Canners 


Milwaukee, Oct. 26-29 1926 


Meet In Gloom Disperse in Smiles—Cause: Enthusiastic Support of Plan to Adv- 
ertise Canned Peas—An Improved Merchandising Method—The 
New Officers—The Entertainments. 


O paraphrase a rather well-known quotation, “they came 
j to weep (more or less on each others’ toes, so low were 
their spirits) and remained to smile and be glad in the 
bright expectations of the good work they did at this year’s 
Convention.” Speaking of this change, our reporter says: “You 
cannot imagine the change that came over the entire Conven- 
tion after this move: faces that yesterday were long are today 
wreathed in smiles that won't come off.” 

No need to say that there was a good attendance at the an- 
nual Convention of the Wisconsin Canners Association, as there 
is always a good attendance at these Conventions. Possibly 
they do not bring as many “field” men to the Convention now 
as they did in the days when “Thom” Scott used to tender the 
Chisholm-Scott Co. “banquet” to the whole assembly, for in 
those days not only the “men,” but the whole family used to come 
on down to enjoy that eventful evening; but they came in large 
numbers, and they came this time because each one of them 
wanted to find out a little something about where they stood in 
this canned pea game. The brokers were not quite so plentiful, 
for the pickings did not promise very well, but the machinery 
and the supply men were there, to greet their good friends and 
better buyers—and to find out what’s what for 1927. 

But the pea canners are modest men and they did not wish 
to burden the world with their troubles, so they went behind 
closed doors for their more important consideration, and put a 
“stop order’ on some others that ought to be given to the world 
in their fullest extent. 

The first meeting of the Convention was held on Tuesday 
morning, October 26th, and was the meeting of the Corn Sec- 
tion, of which Mr. L. E. Edwards was Chairman. These Sec- 
tional meetings are business conferences of the canners engaged 
in the product bearing the name of the Section, and the matters 
they consider are entirely local and of interest to those men 
only. After all, these Sections are only offshoots of the original 
or parent Association, which was and is that of Pea Canners, so 
that possibly it is just as well not to mix in here considerations 
of corn or kraut, which Section also met at the same time as 
Corn, but in another room, and thus leave all consideration to 
the one item in which all of them, as well as pea canners every- 
where else, are most interested. That excuse will have to 
suffice, will or nil, because we are going to pass by these Sec- 
tional meetings and go right to the heart of the story, so far as 
we may. 

The Beet Section held its meeting on Thursday at 9.30 
A. M., and the Bean Section the same morning at 10.30 A. M. 

The opening session of the Convention, for what they now 
term the Pea Section, though in fact it covered all branches, was 
held at 2 P. M. on Tuesday, October 26th, and was an executive 
session, devoted, we are allowed to say, to merchandising prob- 
lems and the consideration of a way through them. After 
President Stare had appointed the committees for the Conven- 
tion, this important, and new effort on their part, was launched 
into and considered thoroughly and at length, and not without 
good results, we may add. They are a law-abiding set up here 
in Wisconsin, and so they called into this conference Mr. Reis, 
who is attorney and legal advisor to the Bureau of Markets, 
charged with the enforcement of Wisconsin’s regulations upon 
such matters, and in fact they had him present the plan. So 
while this plan is not described in detail here, it can be readily 
realized that there is nothing of the usual closed-door nature 
about it. It is open and above board and thoroughly legal. 
Probably after it has been bandied about from mouth to mouth, 
torted and distorted, it will be given full publicity; but the in- 
dustry has not yet reached the point where it can see the wis- 
dom of stating plainly, at the beginning, the full truth of the 
proposition, rather than to have the task of later trying to undo 
the misrepresentations that are bound to follow when the public 
is forced to guess. For the public does not guess in a charitable 
manner, as a rule. 

So the first meeting which we can attempt to translate in 
a complete manner is that of Wednesday morning, October 27th, 
the meeting of the Pea Section. 


MEETING OF THE PEA SECTION. 
October 27th, 1926. 


RESIDENT of the Wisconsin Canners’ Association, Mr. 
Fred A. Stare, called the meeting to order, and he soon 
had a full house. 

The first consideration of the meeting was a report on Can- 
nery Waste Experiments during 1926, and this was made by 
Messrs. C. M. Baker and L. F. Warrick, of the State Board of 
Health. They are putting their report in bulletin form, and it 
will shortly be ready for distribution. In the meantime the fol- 
lowing is a good summary of their work: 


CO-OPERATIVE CANNERY WASTE TREATMENT EXPER- 
IMENTS IN WISCONSIN CANNERIES 
BY STATE BOARD OF HEALTH 


By C. M. Baker, State Sanitary Engineer, and L. F. Warrick, 
Assistant Sanitary Engineer. 


N 1925 the Wisconsin Canners’ Association at their Annual 
Convention in October, appropriated $500 to co-operate in 
experiments in regard to the disposal of pea canning waste. 

This fund was made available through the executive committee 
of the Association and has been used to defray the cost of ma- 
terials, labor, etc., in the experiments conducted during the past 
summer. 

Because of the facilities and local convenience the Poynette 
Canning Company at Poynette, Wis., was selected as the plant 
most adaptable to the experiments. Throughout the work the 
State Board of Health has received most complete co-operation 
on the part of the officials of the Canners Association, also of 
the local officials at Poynette. 

Prior to the investigation the disposal plant at Poynette 
consisted of a rotary screen and a settling tank. This equip- 
ment was supplemented with equipment for the application of 
chemicals, removal and disposal of sludge from the tank, to- 
gether with measuring devices to determine the flow of liquids, 
laboratory facilities for the control of the chemicals and to make 
analytical determinations to measure the efficiency of the treat- 
ment. The treatment applied was based upon previous labora- 
tory experiments and consisted of the application of lime and 
ferrous sulphate into the screen pit, whence the chemically 
treated liquid passed through the settling tank, permitting the 
precipitate to settle to the bottom of the tank and the super- 
natant liquor to flow into an adjacent small stream. 

The lime used in the experiments was furnished through 
the courtesy of the National Lime Association and the ferrous 
sulphate through the American Steel and Wire Company. Fur- 
ther assistance was furnished by these concerns through expert 
advice of their representatives during and subsequent to the ex- 
perimental work. 

The experiments demonstrated conclusively that by careful 
operation and the application of approximately 3% pounds of 
ferrous sulphate and 7% pounds of lime per 1,000 gallons of 
waste, the oxygen demand of the waste could be reduced approxi- 
mately 75 per cent. This efficiency, however, was reduced to 
about 34 per cent if the sludge was allowed to accumulate in the 
tank, because of the organic matter going back into solution. 
For this reason it is necessary that equipment be provided for 
complete removal of the sludge from the tank daily. In the Poy- 
nette experiment this was accomplished most effectively by the 
use of a diaphragm trench pump operated by a gasoline engine. 
This sludge dried quickly on the drying beds, so that it could 
be readily removed. No objectionable odors were created. An- 
alysis indicated the fertilizer value of the sludge to be about 
$3.50 a ton, sufficient to pay for its hauling onto the fields. 

Based upon these experiments, treatment plant designs 
have been developed, one providing for continuous gravity flow 
with provision to pump the sludge from the settling tanks into 
sludge drying beds, and the second, a fill and draw process, 
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EXAMPLE 


Thirty-four New Ermold Labelers 
Are Being Employed to Label Every Size of 


HELLMANN’S 
“BLUE RIBBON MAYONNAISE” 


In the Six Plants of This Company 
BECAUSE 
| ' They Represent A Minimum COST For The Maxi- 


mum Efficiency Received. 


An ERMOLD Is Today The Most Profitable Investment 
Both As A Labor Saver And For Low Operating Cost. 


EDWARD ERMOLD COMPANY 


World’s Largest Manufacturers of QUALITY Labeling Machines 
Hudson, Gansevoort and Thirteenth Sts. NEW YORK, N. Y. 


Canadian Agents—Freyseng Cork Co., Ltd. Toronto and Montreal France, Belgium and Italy—R. J. Lecomte, 11 Place des Vosges, Paris 
Argentine—Felix Rimpler & Cia, Entre Rois 39-49, Mendoza Germany, Denmark and Sweden— Anton Peterson & Henius. Copenhagen 
Brazil —Sander & Deutschmann, Rua General Camara, 201-Sub, Rio de Janeiro Australia— Geo. H. Dowsing, Sydney 
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wherein the supernatant liquid will be pumped from the settling 
tanks. In the former plan special apparatus is necessary for 
application of the chemicals, while in the latter, although this 
apparatus is not necessary, pumping equipment must be pro- 
vided. 

The complete cost of these installations, including screens, 
concrete tanks, pumping equipment, motors, sludge beds and 
chemical storage house, was estimated at $2,080 for No. 1 and 
$1,856 for No. 2. With special equipment, known as a Dorr 
clarifier, in connection with No. 1, the cost would be $2,796. 
These estimates are liberal. They do not allow for any existing 
equipment that may be utilized and assume an entirely new in- 
stallation based upon a contract price. The cost of operation, 
including chemicals, labor, power and upkeep or depreciation, is 
estimated at $13.66 a day for No. 1 and $14.21 for No. 2. In the 
latter estimate it is probable that the cost of chemicals could be 
somewhat reduced due to the residual coagulating value in the 
precipitated sludge. ; 

As a future program, chemical treatment plants will be in- 
stalled prior to the next season at plants where critical condi- 
tions exist. Careful supervision and control of these plants 
during the next season must be provided in order that more 
complete control may be secured to assure economical and effi- 
cient operation. In this connection it is hoped that the National 
Canners Association will detail a chemist to assist with this 
work next year. 

The next address was: 


A SURVEY OF THE CHARACTER OF PEA SEED USED 
TO PRODUCE OUR 1926 CROP AND THE RELATION 
TO QUALITY IN THE CAN. 

By Earl J. Renard. 


HE 1926 trial grounds of the Canners’ Seed Corporation 

were maintained on the Hill Farm of the University in 

co-operation with the Agronomy Department of the Col- 
lege. The corporation, being an association of pea canners in- 
terested in better seed and all things that might contribute to 
the production of better seed peas, instituted as one of the 
phases of work a test that should be of interest to every canner, 
because it gives an estimate of the character of seed being de- 
livered to canners by seedsmen. 

The test referred to was a comparative test of seed lots 
taken from the actual deliveries of seedsmen to canners. Vari- 
ous canners sent samples of the seed lots they were to use for 
their 1926 pack and these were grown in comparative trial. One 
hundred and thirty-four different seed lots were represented, and 
these seed lots found as their source ten different seed dealers. 
The varieties included were Alaska, Winner, Perfection, Hors- 
ford, Roger’s “K,’ Green Admiral, Rice’s 13, Gem, Advancer 
and Horal. 

The plan of the experiment was to secure as close a com- 
parison of these lots as possible and as good an estimate of their 
worth as possible. To do this all samples were sown with a drill 
in equal size plots and checks were sown every five plots. As 
a check, a strain of known worth was used, and the use of this 
strain repeated every five lots allowed a very good means of 
comparison and elimination of error. It is very true that varia- 
tions in one large field of a variety, especially in the case of 
Alaskas, can be attributed to causes other than impurities at 
times; but where a number of pea lots are all grown under the 
same conditions, a very valuable and accurate estimate of the 
various strains can be secured. In all cases actual percentages 
of off-types were taken, and record was made of every particu- 
lar that might contribute to the usefulness of the various lots 
for canning purposes. The plots were sown on a soil that is not 
conducive to excessive growth of vine; so it can be felt that the 
estimates as taken are rather on the conservative side. 


The results on the late varieties will be considered first, be- 
cause they are more readily and easily disposed of. Admiral 
strains showed a somewhat unexpected condition. Among the 
lots of this variety in the test, two strains exhibited about ten 
days’ greater earliness than the balance of the Admiral lots. 
One of these two earlier strains was relatively pure for the 
early plants, while the other lot was quite a mixture of the early 
and the later types. It is easy to understand why the one vari- 
ety that was found to be pure for the early type would make a 
pea that would be productive of a good product in the can with 
relation to other Admiral strains, but that the lot showing the 
mixture of early and late plants would be very undesirable. The 
balance of the Admiral lots were found to be relatively pure and 
of the character that would provide a good pack of peas as com- 
pared with strains of that variety. It should be understood that 
in this test no atternpt was made to compare varieties as Ad- 
mirals with Perfections or Alaskas, but that the idea was to 
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secure a comparison of each lots with other lots of the same 
variety. 

Horsford and Perfection strains, in general, were of a char- 
acter that should be productive of a good pack. Two exceptional 
lots were noted. Both of these contained mixtures of early types. 
One lot, in particular, began to blossom soon after the Alaskas 
had started and continued to blossom as late as any of the Hors- 
ford strains. Here evidently was a very fine mixture, and the 
sort of a lot that would give rise to a real mixture in the can, a 
mixture of peas of varying iexture, appearance and taste. Any 
canner knows what that kind of a product is worth to him, and 
with such a seed lot as a basis for his pack he is insured of a 
loss at the outset. It might be said that, in general, Perfection 
strains showed greater uniformity and freedom from off-types 
than did the Horsfords. All other lots of late varieties seemed 
to be in fairly good condition. 

Summing up the condition of lots with regard to late vari- 
eties, it must be said that the major portion of the lots were 
quite desirable, while there were the two exceptional lots that 
could more profitably have been fed. 


Comparison of Alaska Lots. 


As might be expected, it was in the comparison of Alaska 
lots that the greatest variation and lack of uniformity was ob- 
served. The test included 51 strains of Alaskas of known origin 
as regards the seed dealer. A very close count on off-types in 
these various lots was taken and recorded, and an estimate was 
made of the uniformity of the type plants constituting a strain. 
It is interesting to note that aside from the consideration of 
rogues and off-types, the type plants making up the various lots 
varied considerably in their vigor of growth and uniformity of 
podding. The plants constituting the major part of a lot of 
some strains were much more lacking in the uniformity of pod- 
ding than in others, indicating considerable variation between 
our various Alaska strains even aside from a consideration of 
the rogue content. 

In making a count of the off-types in the Alaskas, it was 
necessary to draw somewhat of a line as to what might and 
what might not be called rogue. It should be realized that we 
have our rogue plants and type plants and gradations between 
rogue and type. Some plants can very definitely be called rogue, 
some definitely type, but some plants are more of a question as 
regards the class in which they belong. However, in all fairness 
a very close estimate could be made, and it is well to remember 
that the soil on which this test was planted was of the kind that 
is not conducive to excessively rank growth. Of course, in these 
estimates, the check lots of the known variety served as an ex- 
cellent check on the soil condition. 

_ Counts of off-types showed their content to vary in the dif- 
ferent strains from % per cent to 50 per cent, and two lots were 
100 per cent rogue, relatively pure lots of rogue type. More will 
be said of such lots later. To give a more useful comparison as 
regards the purity and usefulness of the various strains, they 
were divided into classes: Good, Fair, Poor and Very Poor. 
Sixteen of the 51 strains were of a character that could be called 
good, 26 were rated as fair, 7 were rated as poor and 2 were 
found to be very poor. To give some idea of the variation 
found between the lots of a given seedsman, the various seed 
houses concerned are given a letter-and their various lots rated 
with the number falling in a given class, as follows: 


Dealer Good Fair Poor Very Poor 
D 2 1 ie 
E 2 
F 1 1 1 
i. 1 
J.. 


This shows that there is considerable variation between the 
lots furnished by a given seed house in many cases. The lots 
listed as good were of a character that were productive of 
a very good and uniform pack. Those listed as fair we would 
have little cause to be greatly concerned over; as regards any- 
thing very objectionable in the can, but they lack somewhat 
from the uniformity of the lots falling in the class, good. Those 
classed as poor were not desirable and those classed as very 
poor were very undesirable. It is interesting to note that the 
seed concern that furnished the very poorest lot of Perfection 
stock, also furnished one of the very poor lots of Alaska stock. 
In all fairness results are not being published this year with 
names attached, but it seems that when sufficient data is accu- 
mulated, it is just that the various companies attempting to 
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MEETING FEDERAL REQUIREMENTS 
AS TO PURITY 


@ Federal requirements have become so stringent in the manu- 
facture of edible gelatin that the problem of what equipment to 
use has become an important one. 

q Edible gelatin must not contain such impurities as copper, zinc, 
iron, or sulphurous acid in excess of certain specified maximums. 
Furthermore, such gelatin must be manufactured from selected 
stock under sanitary conditions. 

@ To eliminate metallic action and to produce a pure gelatin, the 
United States Gelatin Co., Carrollsville, Wis., installed Pfaud- 
ler glass-lined tanks and pipe lines. There are used in proces- 
sing after the extraction of the gelatin liquor from the animal 

tissue. 

: Our Research Laboratories will be pleased to work with 

Courtesy, U. S. Gelatin Co. you on your particular problem. No charge or obligation 

for this Service. 


THE PFAUDLER COMPANY, Canning Division, ROCHESTER, N. Y. 


Vacuum Pans 
Tomato Cookers 


Emulsifiers 
Storage Tanks 


SEEDS 


When you think of Seeds, think of Landreth, either for spot or 
future. We are the oldest Seed House in America, this being our 
142nd year. If we had not given good seeds, good attention to 
business, and tair prices, we could not have existed so long. 
Write us for prices on any variety, in any quantity, at any time. 
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D. LANDRETH SEED COMPANY 


Established 1784 BRISTOL, PA. 
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Every necessary feature 
in boxer construction 
has been incorporated in 


KYLER BOXERS 


Manufactured and Sold by 
Westminster Machine Works. 
Westminster, Md. 
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serve the canners should be given the credit or discredit for the 
help of hindrance they are giving the industry by the type of 
seed they are furnishing. It is easy to see how a single lot or 
an occasional lot delivered to a canner may not be of the proper 
sort, or may be radically bad due to some substitution by a 
grower or some other cause unknown to the firm in question; but 
where a seed dealer repeatedly furnishes poor seed, his name 
should be associated with type of seed he furnishes. 

The rogue type most commonly observed in the Alaska lots 
was the late, rank grower. Too, some rogues of a shorter grow- 
ing, wiry-vined, tight-podded type were found. This _tight- 
podded rogue is, undoubtedly, one of the more serious off-types 
found in Alaska peas, from the standpoint of the effect on the 
uniformity of the pack. A percentage of that rogue equal to the 
average percentage of late rogue types found in the average 
strain of Alaska would be very serious, indeed. This, however, 
was not found in large percentages. 

A small percentage of the late rogue types we must recog- 
nize as not being of very serious consequences; the crop is taken 
for the major portion of the plants, and the small percentage 
of late plants can not have any very bad effect. This is the 
condition we have in the most of our Alaska lots being grown 
today. However, as we run into the higher percentages of such 
types, we begin to run into difficulties and increasing lack of 
uniformity in the can. With an appreciable percentage of late 
rogue types, we certainly lose on yield by canning for the fancy 
pea from the early plants, and in addition the greater the per- 
centage of off-types, the greater is the tendency to lack of uni- 
formity in the can, cloudiness of liquor and other objectionable 
features, such as lack of flavor. These late types of rogue, when 
canned, all show a characteristic, lack of flavor, a tendency to 
cloud the liquor, and a great lack of uniformity of texture and 
tenderness. 


In consideration of the types of rogue found in Alaska lots, 
it should be understood that one can not talk in terms of one set 
of characteristics, of one type of plant. Rogue types show up 
in various growth characteristics, and we have different com- 
binations of types of podding, length of pod stem, time of ma- 
turity, and various other characters, but it does seem that all 
these late rogue types exhibit the same lack of flavor and uni- 
formity in the can. It is in these two particulars that we find 
the difference between the product of a rogue plant and the 
product of a good type Alaska growing a heavy growth on a 


fertile soil. 
Late Type Alaskas—So-called. 


Earlier in the discussion mention was made of some strains 
of so-called Alaskas that were 100 per cent late type or rogue. 
In the past some such sorts have been received as select foreign 
strains, or some small seeded fancy pea, and when the crop was 
harvested for the can, an enormous amount of vine was hauled 
to the viner, resulting in the production of a pack of peas of mis- 
erably poor quality. Although not a very large amount of this 
type of pea is being grown for the can, too much of it is being 
grown for the good of the industry, and especially for the good 
of the individual packer, who through misinformation or ignor- 
ance, or some unavoidable circumstance, has some of the seed 
on his hands. I do know that some of this type has been grown 
for a 1926 seed crop to be used for the 1926 plantings for the 
can, and every canner that grows such seed is booking himself 
for a loss the minute the seed goes into the ground. It has been 
said that during dry years, when the weather is not conducive 
to rank growth, the pea is productive of a good pack, but I do 
not believe this to be true. I have seen various lots of late 
types of Alaskas, so named, grown in dry seasons, but they al- 


ways lacked uniformity and the flavor in all cases is objec- 
tionable. 


_ The theory of growing such sorts sounds good; maturity 
brings the plants to a stage ready for canning between the early 
varieties and the late varieties, it is a resistant, hardy, heavy- 
yielding variety, so why not grow the variety we are told? In 
regard to its continued indeterminate growth, we are asked why 
we can not harvest for the first setting of pods, eliminate the 
later pods, and securing just as many fancy pods as we would 
with any early Alaska type. But the nature of the type of plant 
involved does not allow that procedure. We do have blossoms 
appearing quite closely together, but as the pods mature, there 
is a divergence in the stage of maturity rather than a coming 
together of the stages of maturity of the pods in question. It 
is not a question of variation between various plants in the stock 
that disallows a uniform pack, but it is a matter of uniformity 
within a given plant; it is a characteristic inherent in the stock. 
Another objectionable feature is the hauling of far too much 
vines to the vinner for the crop of green peas to find its way 
into the can. Too the canner runs into difficulty with his grow- 
ers; to harvest any time before the lower pods are dead ripe the 
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vines must be taken with blossoms still apparent on the top of 
the vines, and we know how the grower who does not under- 
stand feels about such a procedure. In addition to all these bad 
features, even with the very earliest harvesting, the canner cans 
a product that is totally lacking in flavor, even including the 
small sizes, and none of the product grades better than standard. 
The cans of rogue types I have secured from factories where 
such material was canned, and which will be opened for demon- 
stration, prove this conclusively. 

The question presents itself as to why such lots are grown 
for seed. One reason why they are grown for seed when they 
can be sold or contracted for is because these late types will al- 
ways produce once and a half or twice the seed crop that a good 
type Alaska will under the same conditions. 


The situation regarding those responsible for the growing 
of such seed resolves itself into a condition of ignorance or of 
wilfully bad intent. Regardless of the intent or the responsibility 
for the introduction and perpetration of such lots of seed, it 
should be stressed that anything of that type or character which 
is offered as a late type Alaska, is something to be extremely 
careful of, and I would say that even if a canner finds himself 
with such seed on his hands, he is making a mistake to put any 
of it into the ground. 


Plans for the Future. 


If this seed lot work is carried on, lots of seed will be se- 
cured in the same way from the actual deliveries of the seedsmen 
to the canners. In addition, the seedsmen may be invited to 
have samples of their newer lots sown for comparison with those 
secured from the lots they are selling. Later data may be pub- 


lished as to the type of seed being furnished by various con- 
cerns. 


In conclusion, let us carry away the thought that there is 
grand room for improvement, especially with Alaska strains, al- 
though the average lot furnished by the seedsman is not worthy 
of causing great alarm. The sweets in general are in good con- 
dition. However, some lots are far from good, and sure to bring 
about losses, and for that reason it is important that we give 
our seed purchases serious attention. 

The Convention next listened to an interesting address on 


RECENT WORK ON ASCOCHYTA PEA BLIGHT 
IN WISCONSIN. 
By M. B. Linford 


HE Ascochyta blight of peas, also called leaf and pod spot, 
T is one of the oldest of known pea diseases and is now, in 

Wisconsin, at least, of relatively minor importance. The 
outstanding feature of this disease, not held in common by most 
other diseases of peas, is that Ascochyta blight can be carried 
on the seed. When Dr. L. K. Jones, of Geneva, New York, re- 
ported at the Louisville convention of the N. C. A. last January 
that this disease caused a loss of 20 per cent of the New York 
pea crop, and that a high percentage of samples of pea seed 
from some sources carried this disease, considerable interest was 
aroused. In some measure as a result of this report, studies of 
the Ascochyta problem, already in progress at the University of 
Wisconsin, as an outgrowth of the pea disease survey were ex- 
panded and accelerated, and this present report is, in the main, 


a brief summary of a paper prepared by the writer and Mr. 
Roderick Sprague. 


Ascochyta blight may damage all parts of the pea plant. 
The injury most commonly observed is in the form of dead spots 
on leaves, stems and pods. Spots on the pods may go through 
to the inside and cause brown spots on the peas within. Such 
peas, when ripened and planted as seed, may start the disease 
again. Ascochyta also causes a footrot or dark brown decay of 
the base of the stem and top of the roots; starting early, it may 
even kill the sprouting seed before the plant comes above ground. 
This footrot, by killing some plants and weakening others, is 
sometimes more serious than the spotting of leaves and pods. 
In addition to being carried on seed from diseased fields, the 
fungus is known to live over winter on pea vine refuse in the 
field and to attack peas the following spring if any are planted 
on or near the old pea field. Thus the recommendations for con- 
trol have been (1), the planting of disease-free seed, and (2), 
rotation of crops with proper disposal of pea vines in silage 
stacks, along with the plowing of diseased fields as soon as the 
crop is harvested. 


Our recent studies in Wisconsin have now shown that not 
all of this injury is caused by one fungus, but that there are 
really two and possibly even three distinct fungi which have 
been confused under one name. These fungi all cause Ascochyta 
blight, but they differ markedly in the kind and severity to the 
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CANNER’S SEEDS 


PEDIGREE STOCKS OF 


Peas, Beans and Corn 


EITHER SPOT OR FUTURE CONTRACT 
Growers of All Seeds for the 


Canning and Pickling Trade 


High Grade Detroit Beet A Specialty 


Descriptive Wholesale Catalogue on Request 


=| Jerome B. Rice Seed Co. 
BRANCH, DETROIT, MICHIGAN WHOLESALE SEED GROWERS 
Growing Stations Cambridge, N. Y. 


The slow heart-breaking work of topping 
beets has become a pleasure through the use 


of the 
HANSEN FOUR ROLL BEET TOPPER. 


Simply pitch beets, tops and all, onto the 
topper and catch the topped beets at the dis- 
charge end of the machine. 


Its work is so accurate that even the smallest beets are 
separated from the tops and saved. 

Its capacity is so great that it replaces dozens of laborers 
keeping your factory in constant operation throughout the 


season. 
Hansen Canning Machinery Corporation, Cedarburg, Wisconsin 
Manufacturers of the following Master-Built Machinery 
Sanitary Can Washer Fruit and Vegetable Filler Automatic Kraut Machine 
Corn Cooker Filler Conveyor Boot Pea Filler 
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pea plant, and therefore in their practical importance as causes 
of pea blight. 


One of these, the light spot fungus (Ascochyta pisi), causes 
leaf and pod spot, but not footrot. It causes light tan-colored 
spots with dark-brown margins on leaves, stems and pods, and 
it is frequently carried on pea seed, but it is seldom the cause 
of serious pea blight. The second, the dark spot fungus (Myco- 
sphaerella pinodes), is a more serious parasite. It causes dark- 
brown spots, either irregular in outline or circular and concen- 
trically zoned, on leaves, stems and pods, and also causes foot- 
rot. This is the fungus that seems to have caused the most 
serious outbreaks of Ascochyta blight yet reported, both in this 
country and in Europe. The third or footrot fungus, very much 
like the second, sometimes causes unimportant spotting of pea 
leaves, stems and pods, but it is the most common cause of Asco- 
chyta footrot. 


Any of these fungi may be carried on pea seed if the disease 
occurs in the seed field. In our laboratory, 94 samples of the 
1925 crop of Wisconsin grown seed have been tested, and 54 of 
these were found to be carrying one or more of these three Asco- 
chytas. In these diseased samples an average of 8.4 per cent of 
the peas were diseased. The light spot fungus, the one that 
causes no footrot, was most frequently present in these samples. 
The more serious dark-spot fungus was somewhat less frequent, 
while the footrot fungus was found in only five of the diseased 
samples. 


These laboratory tests showed only that the disease fungi 
were present on the seed, but they gave no idea of the practical 
importance of this fact. To determine this, twenty-four of these 
samples of diseased seed carrying the three kinds of Ascochyta 
were planted at Madison in 1926 in a garden plot in comparison 
with several lots of clean seed. The diseased seed gave slightly 
poorer stands than the clean, but it gave neither footrot nor leaf 
and pod spot of any significance. Several large lots of seed, 
known from our tests to be diseased, were planted by canners 
and were examined during the season for the occurrence of 
Ascochyta blight. Small amounts were found in almost all of 
these fields, but there was hardly any discernable loss from it, 
either in yield or in quality of the peas. 


The experience of this year shows that diseased seed carry- 
ing any of these fungi, may be planted under some conditions 
without any important harm resulting, but the use of clean seed 
is to be preferred when it is available. It seems as important 
to know which of the different kinds of Ascochyta is on the seed 
as to know that the seed is diseased at all. Diseased seed is fre- 
quently weak and poorely cured, and it is less dependable than 
clean, well-cured seed. 


On the other hand, the few fields in which Ascochyta blight 
has been seen to do any marked damage during 1925 and 1926 in 
Wisconsin are fields in which peas had been planted following 
peas without crop rotation. Under these conditions, both the 
dark type of spotting and footrot have developed. Evidently a 
good rotation is as important as clean seed in the control of this 
type of pea blight. 


Ascochyta blight was somewhat more prevalent in Wiscon- 
sin in 1926 than in 1925, and more than that in 1924, but in 
1926 it was an almost negligible factor among pea diseases in 


the State. For the present, at least, rootrot, wilt and bacterial 
blight are more important in Wisconsin. 


TRADE-MARK SPECIALIST 


Recommended by The American Wholesale Grocers Association 
and Other National Organizations, aggregating 10,000 Members. Ask 
for references and particulars of Special Offer to Canners. 


Cc. E. RICHARDSON 
Albee Building WASHINGTON, D. C. 


50 Years of Service to Canners 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 


BROKERS and COMMISSION MERCHANTS 
Canners’ Accounts Solicited for Tip-Top Buyers. 
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GRADING FOR QUALITY 


Mr. W. F. Cristel, of the Valders Canning Company, handled 
this question in an authoritative way, and said, in part, that the 
present system for grading is not a definite one. Every canner, 
broker and wholesale grocer has his own ideas as to what con- 
stitutes a quality can of peas, and no two will grade a can alike. 
In order to help get around this situation, Mr. Cristel suggested 
the following grading card: 


Cristel Grading Card 


HO 
Texture or state of Sa 
Points Pts. Pts: Pts. Pts. Pts. Pts. 
52 8 8 8 8 8 8 
CSS 46 7 7 7 7 7 
Up to 1% bronze colored 
6 6 6 6 6 6 
Up to 5% bronze colored 
33 5 - 6 5 5 5 
Up to 35% bronze colored 
4 4 4 4 4 4 
Up to 75% bronze colored 
20 3 3 3 3 3 3 
All bronze colored but mel- 
13 2 2 2 2 2 
7 1 1 1 1 1 1 
0 0 0 0 0 0 0 


Remarks: 95 points and over, Extra Fancy. 
90 points and over, Fancy. 
85 points and over, Near Fancy. 
70 points and over, Extra Standard. 
45 points and over, Standard. 
Less than 45 points, Sub-standard. 


Method: Check points in space provided and add all 
checked points for final result. 

This grading card is offered merely as a suggestion for a 
better method of arriving at a proper grade. 

With this the morning session ended. 

At noon, Wednesday, the 27th, there was a business meeting 
and luncheon of the Women’s Auxiliary, of which Mrs. Hazen 
H. Kaul is president. This was held in the Gold Room of the 
Hotel Wisconsin, and was well attended, and an interesting so- 
cial session resulted. 


GENERAL SESSION 


Wednesday, October 27—2 P. M. 


P RESIDENT Fred. A. Stare opened the meeting without un- 


necessary delay and proceeded to the reading of his annual 
address, 


AMSCAN 


CERTIFIED 


SEALING FLuIp 
Golden Band’’ 


Insist on AMSCAN the per- 


fect Sealing Compound—and 
be safe. 


THE MAX AMS MACHINE CoO., NEW YORK 


| 
| 
| 
4 
| 
| 
| 
 CeRTIRED 
‘ees 


| 
| 


November 8, 1926 


THE CANNING TRADE 


17 


CLOSED RETORT 


PICKING TABLE 


TOMATO WASHER 


PEA BLANCHER 


BERLIN 
CHAPMAN 


MACHINERY for 


Berlin-Chapman Company 
Tri-States Salesman:—H. R. Harding, 2827 Winchester St., Baltimore, Md. 


CORN SHAKER 


COMPLETE LINE 
ALL CANNING P 
Berlin, Wis. 


210 N. Ashland Avenue 


“80 SQUARE CANS with FALSE Seam, 


This illustrates our Body- 


Maker and Double Seamer 
combined. It sets the pace 
in Square-Can-Manu- 
facture. 


Cameron Can Machinery Co. 


CHICAGO 


PER MINUTE and getting fine results.” 


Those words from 
a satisfied customer 
tell the story. 


THOMSON & TAYLOR CO. 


Western Coffee & Spice Mills Established 1865 
Chicago 
Cameron Can Machinery Co. 
Chicago, Ill. August 15th, 1926 
Gentlemen:- 


Jn answer to your inquiry we are pleased to advise you 
that we are running your No. 53 square can Seamer ata 
speed of better than 80 square cans with false-seams per 
minute and getting fine results. We like your machine. 

Very truly yours, THOMSON & TAYLOR CO. Per A. L. Forsberg. 


th 
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Ke 
CAMERON CAN MACH Co, 
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PRESIDENT’S ADDRESS. 


T IS an established custom for the retiring president of your 
Association to make a report of the Association activities 
during the past year, and to give his views as to the needs 

of the industry. 

As far as the membership is concerned, they are kept fully 
informed through the information letters sent out from Secre- 
tary Nicholoy’s office almost weekly, so I will be very brief in 
reciting what the Association has endeavored to do. 

Finance and State Warehousing Plan—This measure was 
presented at the convention a year ago, and the Board was di- 
rected to proceed immediately to put the plan into operation, in 
view of the fact that at least one large Milwaukee bank had ap- 
proved of the plan. 

However, in spite of considerable time and effort, we were 
not successful, for the simple but sufficient reason that the Mil- 
waukee banks suddenly changed their attitude and Chicago 
banks were not interested. 

Traffic Bureau—Upon instructions of the Convention a year 
ago, the Board set up a Traffic Department, which opened for 
business January 1. 

A large number of men were available, and after a process 
of elimination, we gave several of the more experienced men 
personal hearings and finally selected Mr. F. L. Thomas, who 
will make a detailed report of his department later in the Con- 
vention. 

Briefly expressed, I might say the Association now pos- 
sesses nearly four hundred tariffs; has quoted to members in 
the nine months since it opened nearly twenty-five hundred 
rates; has issued bulletins on traffic matters almost every week; 
has secured nearly two hundred and fifty new rates or correc- 
tions of old rates, ranging from 1 cent to 15 cents per hundred 
reduction, affecting twelve different shipping points. 

It is to be regreted that only about half the members are 
utilizing the services of the department, for which there is abso- 
lutely no charge to members; only about half of whom are avail- 
ing themselves of the services. 

On the matter of auditing freight bills, only 56 members are 
sending in their bills, but for these Mr. Thomas has filed over 
six hundred and fifty claims, totaling more than forty-six hun- 
dred dollars, of which about 60 per cent has already been col- 
lected and returned to the members. On this basis, had all the 
members used the service, there would have been returned io 
members in nine months more than the total cost of the depart- 
ment for one year. 

I therefore commend the Traffic Department to you and 
hope you will all make use of it. 

Sub-Standards—One of the measures initiated during Mr. 
Deniger’s term was to find some way of preventing the packing 
of sub-standard peas. Following up on this, a special cailed 
meeting of pea canners was held in Milwaukee, March 1, as a 
result of which General Order No. 11R of the Department of 
Markets was amended to require every can containing sub-stand- 
ard peas to bear a label reading: “Sub-Standard—Poor Qual- 
ity,” and provided heavy penalty for violation. It was hoped 
that this ruling would practically eliminate the packing of peas 
below standard grade, as far as intent was concerned, and stiil 
permit marketing, properly branded, if any one was unfortunate 
enough to pack any. We all know the results have been splen- 
did, for while there were doubtless some peas packed this year 
of quality below standard, and the Department of Markets know 
where some were packed, the quantity is very small, only a frac- 
tion of what there was a year ago. 


Improvement of Quality—Believing that consumption had 
decreased because of poor quality peas, and believing that 
through too rapid and unwise expansion of the productive ca- 
pacity, the industry was carrying an unsold surplus, too great 
for even normal market requirements, a consistent effort was 
made to raise the standard of quality all along the line, by cut- 
ting the peas younger, thus producing better standards, better 
extra standards and better fancies, and not so many of them. 


Packers were urged to co-operate by limiting their contract 
acreage to what their packing capacity could handle easily, and 
while the yield per acre was larger than usual, yet the acreage 
reduction and determination to pack better peas resulted in about 
three-quarters of a million cases less than last year, of infinitely 
better quality; and I sincerely believe if two or three other pea- 
packing States had followed our example and packed less and 
better quality, the market would not be what it is at present. 


I might review our efforts to secure for the members the 
advantages apparent when Secretary of Agriculture, Mr. Jar- 
dine, put canned food products on the list of agricultural pred- 
ucts, warehousing under the Federal Bonded Warehouse Act, 
but as you know, the results were negative because the banks 
were not interested in’ collateral security, so I will not take up 
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any time on this subject, nor dwell any longer on what we have 
tried to do, but will endeavor to draw a picture of what we face 
as an industry. 

While the industry has, several times during the past twen- 
ty-five years, been sadly in the dumps, yet every depression 
worked off in time, and the present depression can. be greatly 
improved. 

Those of you who attend the Pea Section meetings at the 
National Conventions will recall that at Cincinnati two years ago 
I stated that the productive capacity for canning peas had 
doubled since 1916, and that we were doing nothing to increase 
consumption, pointing out the dangers we were facing unless 
we limited production and tried advertising to increase con- 
sumer demand. 

Again at Louisville a year ago I stated that 348 additional 
viners had been installed before the pea canning season, or a 10 
per cent increase, making a total of 3,862, and said that indica- 
tions pointed to somewhere around 4,000 this year, and again 
urged advertising, and cited numerous instances of successful 
collective advertising campaigns. 

The number of viners actually installed this year prior to 
the pack, less replacements and those lost by fire, was 209, mak- 
ing a total of 4,071. 

You find some packers putting out as low as 50 acres per 
viner and someras high as 100 acres, but the average acreage is 
not far from 65 acres per viner. 

A normal yield is somewhere near 75 to 80 cases per acre, 
so the productive capacity per viner would be 65 times 75 or 80, 
or in round numbers 4,800 to 5,000 cases per viner, or somewhere 
about 20,000,000 cases for a normal yield. 

By hard and consistent work for acreage reduction and 
better quality, the yield in our own State was held down to about 
4,000 cases per viner, and if packers in other States had done 
as well, the pack would have been only sixteen and one-quarter 
million cases, but the average yield per viner this year in the 
United States was about 4,350 cases. 


If the industry continues to produce greatly in excess of the 
consumptive requirements of the country, it must be at a finan- 
cial loss, for very few pea canners have made money during the 
last few years, and when your books are closed in December, 
many of you will find out, even if you don’t realize it now, that 
you have operated this year at a substantial loss. 

The industry has gone blindly on, ignoring numerous danger 
signals and paid but little attention to the warnings given, and 
while in the main the greatest distress is among the canners 
who have entered the field within the last three or four years, 
there are many established concerns who have not made prepara- 
tions for the crisis now confronting us. 


For many years prior to the war, the average total cost to 
pack and sell peas was somewhere around seventy to seventy- 
five cents per dozen, and future prices in 1915 were— 


Fancy 2 Alaskas ...... 1.50 
Fancy 4 Alaskas 1.10 
Fancy 4 Alaskas ...... .90 
Fancy 2 Sweets 1.50 
Fancy 3 Sweetse 1.25 
Fancy 4 Sweets < 1.10 
Fancy 5 Sweets ...... .90 


In 1917 the cost of cans jumped to nearly 29¢ per dozen, and 
green peas jumped 20 per cent and all other items in proportion, 
and we find costs ranged about 20c higher. 

In 1918 we find cans 32¢ per dozen, green peas about 37c 
_ all other items in proportion, with costs around a dollar 

een. 

In 1919 costs averaged a dollar and a quarter, and in 1920 
a dollar forty, which was the peak year. 

Costs since then have ffuctuated, having been down in 1924, 
because of volume, but up again in 1925, and still higher this 
year because of having to pay higher prices for young, tender 
peas, and increase of overhead because of reduced volume. 

Packing costs in 1926 were easily 60 to 65 per cent higher 
than ten years ago, while some canners are being forced to sell 
practically at prices ruling ten years ago. 

We must get our costs down somewhat if possible. 

The first item is green peas. which still cost about thirty to 
forty cents per dozen, and constitutes about 35 per cent of total 
costs. How much can this item be reduced? 

To get costs down anywhere near present market prices of 
the finished product will require a drastic cut on this item. 

Cans are the second item, and while about 5c per dozen less 


ay 


; At that time cans were 17c to 18¢ per dozen delivered, and 
green peas from 21c to 24c for enough to fill a dozen cans, with 
: other items in proportion. 
{ 
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High Speed Automatic Strip Feed Presses 


These machines are liberally proportioned and 
accurately built, insuring long life. When used 
for the production of sanitary cans they are 
sometimes arranged with curler and stacker and 
the ends are then ready for the compound apply- 
ing machine. 

We build complete lines of Automatic Can 
Making Machinery. High Speed lines for large 
production— Semi-Automatic lines— Hand and 
Foot operated equipment. 


BLISS MACHINERY 


E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
Cincinnati New Haven Rochester 


Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 


No. 454 


FHOM. A. scoTT PORMER MANAGER OF THE alii GEN. Mer. 


CHISHOLM-SCOTT CO. 


QUALITY IN THE SEED 


IS NECESSARY. 


FOR QUALITY IN THE CAN 


We grow only quality seed. Our satisfied customers are our best reference. 
We stand on our record. 


Canners’ —_— of Seed Peas Exclusively. 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 
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than the pack of 1920, they are higher than in 1922 or 1923. 
But what chance have we for a substantial reduction in the 
price of cans, with tin at 71¢c a pound—a post-war high record. 

How many know that our country uses 70 per cent of the 
world’s tin production, but produces none whatever? 

The principal source is the Malay States, and production 
is controlled by Great Britain, and they are doing to tin what 
they did to rubber. 

Other cost items include boxes, condiments, labels, direct 
labor, factory overhead, which includes coal and all factory sup- 
plies, interest, depreciation, bad accounts, warehouse expense, 
brokerage, discounts and general overhead, some of which might 
be trimmed slightly, but none of which can be ignored. 

We must bring about not only a reduction of costs, but we 
must limit production, and we must do this without letting down 
- on quality. 

We must not expect to move the greater part of our pack 
in three months, as used to be the case, but on the other hand 
we must put sufficient capital into our respective concerns, so 
we can carry our output in frost-proof warehouses and market 
in an orderly way throughout the year, as the distributors need 
the goods. In other words, those canners who survive will have 
to merchandise their goods, for the day has passed when jobbers 
will buy, take in and pay for a full year’s supply within sixty 
days after the close of the pack. 

The wholesale grocer has found it necessary to turn his 
capital frequently, and they can’t do this if stocks are heavy. 
Possibly some of them are going to extremes in ordering out 
their purchases in L. C. L. shipments, but even this extreme may 
be necessary at times. 

More important than anything else I have mentioned, we 
must bring about a big increase in consumption, and we can do 
this in only one way—advertising. 

Co-operative selling will doubtless prevent or reduce losses 
caused by present market conditions, but it will take a lot of 
money invested in printer’s ink to move the peas from grocers’ 
shelves to the dinner table. 

There is so much that can be said about advertising that I 
am tempted to take some time right here, but I won’t, since we 
are to have an address on that subject a little later in the pro- 
gram, and I hope there will be a full discussion following the 
address. 

You all know where I stand on advertising, and I strongly 
urge you to take decisive action on an advertising program at 
the business session tomorrow. 

In closing permit me to say that I have put in a lot of time 
on Association work during the year, but I have enjoyed it. 

Whatever we have failed to accomplish we regret, and what- 
ever we have succeeded in doing is almost entirely to be credited 
to Secretary Nicholoy, whom I have found to be a regular human 
dynamo, and a very agreeable man to work with. 


Secretary Gorrell Speaks 


Secretary Frank E. Gorrell, of the National Canners Asso- 
ciation, next spoke, and he complimented the Association on the 
splendid work it is doing and highly praised Secretary Nicholoy 
for the manner in which he is handling Association affairs. 

He further stated that local and State associations are an 
absolute necessity if the industry is to prosper. At each meet- 
ing of the board of directors of the National Canners Associa- 
tion the question of statistics is brought up, and each time there 
is a unanimous vote in favor of continuing their compilation; so 
being a hireling of the Association, he said, there is nothing 
more to do than to carry out their wishes and collect the statis- 
tics to the best of his ability, and publish them as collected. It 
seems there is very severe and unjust criticism concerning sta- 
tistics placed on his shoulders, but he can do no more than his 
best to collect all and publish them as collected. 


Secretary Gorrell explained that one important undertaking 
of the Association this year is an endeavor to get the whole- 
salers to report their holdings of canned foods to the Associa- 
tion, once or twice a year, so that the industry may arrive at a 
reasonable conclusion concerning the carry-over, and also as to 
the amount of goods annually consumed. 


He explained that the investigation of consumer complaints 
has increased from about fifty cases per year to between three 
- and four hundred today. These investigations have saved the 

industry many thousands of dollars, for very few cases are actu- 
ally found to have been caused by canned foods. The Association 
has a very competent detective agency which is materially shut- 
ting out the blackmailers. In one instance it was found that 
one group had entered fifteen different suits. 


The investigation of spoilage claims is another beneficial 
feature which the Association furnishes, and has been the means 
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of stopping many unjust claims, and of preventing a repetition 
of the conditions which caused the claims. 

Secretary Gorrell touched briefly upon many of the other 
important matters handled by the N. C. A., all of them of direct 
benefit to the industry, and he explained that the constant effort 
has been to reduce the dues in the N. C. A., and that the more 
members the lower the dues, of course. The dues at present are 
Ie per case. 

Going on, Secretary Gorrell reminded his listeners that 
what the canning industry needs most today is to investigate 
selling methods of an improved order. A billion-dollar industry 
cannot afford to continue its present selling methods, he said, if 
they are not producing the results needed. He said the thing 
to do is to get the canners, the brokers and the wholesalers to- 


gether at Atlantic City and discuss this question, and this is to 
be done. 


How Does Advertising Pay? 


Mr. H. W. Sehl, of the Sehl Advertising Agency, Milwaukee, 
discussed this question under the title “Does Advertising Pay— 
Why—When—How?” and made a most interesting and convinc- 
ing address. 

It is hard to realize the actual good that advertising does, 
he said, but did you ever stop to think that almost everything 
you use, eat or wear is an advertised product? No business 
could get along today without advertising, and he showed that 
one firm could spend $7,000,000 a year to advertise a cigarette; 
that Campbell Soup Company is the greatest advertiser in the 
world, advertising the lowly thing—soup—and has changed a 
nation to its uses by their advertising. 

hat is needed in the canned pea industry, he continued, 
is a budget of about $300,000 to advertise canned peas. With 
this amount of money we can reach 25,000,000 consumers in 48 
cities by using the daily papers, and by this means we can sell 
off the surplus of peas now weighing down the industry. We 
can make people who use one can of peas a week use two; those 
who bought one can at a time buy three, and we are not going 
to reduce the prices. In that sense the advertising will cost the 
pea canners nothing, since they will regain it in saving the mar- 
ket prices of their goods. 

We are going to tell the housewives something about canned 
peas that they never knew before: that a can of peas has more 
food value than those peas that she prepared herself; tell her 
that they are good for the kiddies, and we are going to tell her 
why. She is going to know canned peas, if this advertising, this 
modern merchandising, method is employed. In addition, we 
are going to have every one of these newspapers tell the whole- 
salers in their locality what the canners are doing to move the 
peas out of their warehouses, and advise them to get busy. Now 
let’s get the $300,000, he said, and do it. 

Here Mr. Inderrieden, of the Inderrieden Canning Company, 
a member of the Wisconsin Canners’ Association, addressed the 
meeting, saying that this was the first time in his life that he 
had ever made a speech, but that he was so thoroughly in favor 
of this plan to advertise and sell the peas now spoken of as a 
drug upon the market, that he just had to make the effort. In 
fact, I came down here especially to see this thing through, he 
said. The pea-canning industry is in,a worse condition than it 
has ever been in before, he continued; the market is going lower 
and lower, so that we must get into action to save the business, 
and advertising to the consumer is the only way that we are 
going to move our packs. “As I said before, this is the first time 
I ever made a speech, and if this movement does not go over 
before the sun goes down, I'll be greatly disappointed.” And 
he offered to start the fund with a generous contribution. 

Mr. W. R. Roach was then called upon for his opinions, and 
he replied that he thought it was the one thing that would save 
our pea-canning business. We must make more consumption, 


and this is the only way out, he said, and he in turn made a 
generous contribution to the fund. 


He followed this up by urging the canners to consider this 
seriously; that it was by far the most important business before 
the convention, and that the canners must get behind this and 
support it with their money, if they did not want to see pea 
canning go upon the rocks. Mr. Inderrieden and Mr. Roach, 
both immense canners, saw the possibilities of this, in a busi- 
ness way, so clearly and were so enthusiastic over it that they 
conveyed their enthusiasm to the crowd, and when they asked 
that all who favored this plan of contributing to a fund to be 
expended as Mr. Sehl had shown, to raise their hands, there was 
an astounding response. While the names were being taken— 
and no Wisconsin pea canner felt like he could be left out— 
there was much open discussion of the matter. Mr. Ogden Sells, 
of the Sprague-Sells Corporation, made a generous contribution, 
and the result of this one effort showed contributions which 
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make the ultimate amount a practical certainty. We have been 
asked not to disclose the amount of individual contributions, nor 
the total signed at that time, but we are free to say that after 
having been intimately connected with every such movement in 
this industry over a long number of years, the result in signa- 
tures as contributors is: surprisingly pleasant. 

In thanking Mr. Inderrieden and Mr. Roach for their en- 
husiastic help, President Stare was able to compliment Mr. In- 
derrieden on the complete success of his maiden address, and 
this will give you some inkling as to total subscripions then and 
there tendered. When the pea canners of the country respond, 
as they must, there will be no question as to the total being fully 
subscribed. President Stare ’said that this is the biggest thing 
that the canners have ever done, and he is right. 


(Continued Next Week.) 


SOUTH ITALIAN TOMATOES AND TOMATO 
PRODUCTS. 


HE South Italian tomato crop for 1926 will prob- 
| ably be about one-third less than in 1925, accord- 
ing to a report received from American Consul 


H. D. Finley, at Naples, Italy, under date of Septem- 
ber 28, 1926. Last year’s production of tomatoes in 
Southern Italy amounted to about 219,055 short tons, 
the provinces of Salermo, Naples and Caserta supply- 
ing the larger amounts. This year’s crop in these prov- 
inces is reported poor. 

Current prices are high. At the beginning of the 
present season, about August 15, the price ran at about 
$18.90 per short ton; growers are now receiving from 
$23 to $26 per ton. (Prices are calculated on the aver- 
age value of the lira at 3.47 cents.) In 1925 two daily 
trains of 25 cars each operated by the Italian State 
Railways ran between the Salerno growing districts 
and the large canneries in the vicinity of Naples. This 
. year but one such train is being run. 

Canners estimate that the production of canned 
peeled tomatoes in Southern Italy this season will be 
from 30 to 40 per cent less than in 1925, while that of 
tomato paste will be from 60 to 75 per cent less. The 
decreased production of canned peeled tomatoes is at- 
tribute directly to the poor crop, but the reduced man- 
ufacture of tomato paste is due chiefly to the strict en- 
forcement of sanitary regulations in foreign countries. 
During the past season more than 40,000 cases of to- 
mato paste were returned to Italy from abruad, because 
the merchandise did not meet sanitary requirements of 
the countries of destination. One canner states that 
as a result of the strict enforcement of sanitary regu- 
lations in the United States not more than one-fourth 
of the usual quantity of paste can be shipped to the 
United States this season. This estimate, however, 
may be too low. 

The following table shows the expurts to the 
United States of canned peeled tomatoes and tomato 
sauce: 


July to Jan. to 
Year — Dec. Aug. 
1925 1925 1926 
(Pounds) (Pounds) (Pounds) 
Canned tomatoes 
from whole of 
From District of 
Tomato paste 
from whole of 
From District of 
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MARKET FOR CANNED SALMON IN SOUTHWEST 
ENGLAND. 


. N a report dated September 16, 1926, American 
Consul A. B. Cooke, at Plymouth, England, states 
that there is a considerable and steady demand for 

canned salmon in that district, in spite of the fact that 
there are loaded annually at the ports of the district 
over 30,000 tons of fresh fish. The demand is slightly 
increased in the summer months, due perhaps to the 
increased number of visitors in that season. The de- 
mand is chiefly for red salmon rather than for pink, 
one retail grocer stating that he sold at least ten cans 
of the red to one of the pink, even though the pink re- 
tailed at 18 cents per 1-pound can, while the red salmon 
averaged 36 cents for a similar can. Of 21 brands of 
salmon examined by representatives of the American 
consulate in the stock of six local retail grocers, three 
were pink salmon and eighteen red; and according to 
statements on the label which showed the name and ad- 
dress of the packer and source of the salmon content, 8 
of the 21 brands were put up by American packers. 


ESTABLISHED 1856 QE) 


> MANUFACTURER of 
CANNERS’° PACKERS 
KNIVES -APRONS-4N0 
SUPPLIES 


824 MAIN ST. CINCINNATI.O.U.S.A. 


RENNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest improve- 
ments. Strongly and accurately made. 
Has been used for years with perfect 
satisfaction. 


PROCESS 
KETTLE 


Edw Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 
BALTIMORE . MD. 
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MANUFACTURERS OF 
Green Pea Viners 
Green Pea Feeders 
Green Bean Snippers 
Green Bean Graders 
yy Green Bean Cleaners 
! Green Bean Cutters 
Can Markers 
Lift Trucks 
Conveyors 
Special Machinery Built to Order. 
SPECIAL AGENTS: 
A. K. ROBINS & COMPANY, INC. 
Baltimore, Md. 
LEAVITT & EDDINGTON CO. 
Ogden, Utah 
BROWN BOGGS FOUNDRY &MCH. CO. Ltd. 
CHAIN DRIVE TO STRAW CARRIER Hamilton, Ontario 
CUT BEVEL GEARS MOUNTED IN RIGID FRAME 
CHISHOLM-RYDER CO., INC. 
NIAGARA FALLS, N. Y. 
SUCCESSOR TO 
CHISHOLM SCOTT CO. S. M. RYDER & SON 
Columbus, Ohio & Niagara Falls, N. Y. Niagara Falls, N. Y. 
1 MORRAL, OHIO 
I Manufacturers of 
7 THE MORRAL CORN HUSKER 
Either single or double 
f THE MORRAL CORN CUTTER 
i Either single or double cut 
THE MORRAL LABELING MACHINE 
and other machinery 
i It will pay you to write at once for our prices PATENTED 
i PATENTED and farther porticvlars. 
MORRAL BROTHERS, Morral, Ohio 
J BROWN, BOGGS FDRY & MCH. CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 


\ 


MMMM 


| 3 
23 : 
| 
1 

{ 

| 
x 

916-924 E. MONUMENT STREET BALTIMORE, MD. 


24 THE CANNING TRADE 


The other 13 gave no indication as to the packer, 
though 4 of them had “Canada” stamped in the tin con- 
tainer and 2 had “Alaska” indicated on the label. Local 
wholesale provision dealers state that while a consider- 
able amount of Siberian salmon is consumed in South- 
west England, the American product is in good repute 
in that district. 


FEDERAL LAW ON AMERICAN TINNED FOODS 
PRODUCTS, SWITZERLAND. 


MERICAN ConsulJames R. Wilkenson, at Zurich, 

Switzerland, has made a complete report on the 

Federal law on commerce in foodstuffs and va- 
rious articles of ordinary use as it applies to the Swiss 
market for American canned food products. This law 
consists of 59 articles and covers (a) general provi- 
sions, (b) cantonal control, (c) Federal control, and (d) 
penalties. The report is available for loan to any inter- 
ested American firms upon request of the Foodstuffs 
Division of the Bureau of Foreign and Domestoic Com- 
merce at Washington. 


PINEAPPLES IN FOREIGN MARKETS. 


N a communication dated October 8, 1926, Ameri- 
can Commercial Attache H. Sorensen, at Copen- 
hagen, Denmark, makes the following statements 
concerning the market for canned pineapples in 

Denmark. The Danish consumption of canned pine- 
apples is rather small, and has been decreasing during 
recent years owing to the excessive duty levied on all 
canned fruit imported into Denmark. During 1924 im- 
ports of canned goods into Denmark amounted to about 
586 short tons, 754,820 pounds of which came from the 
United States, including the Hawaiian product. Dur- 
ing 1925 about 607 tons were imported. Although these 
figures cover all canned goods, it is estimated that 
about 50 per cent of these amounts represents pine- 
apples. 


The local market in canned fruits is highly com- 
petitive, practically all the important suppliers being 
represented. The prices of American fruits are gener- 
ally somewhat higher than others, but the American 
product has the reputation of being of higher quality. 
Straits Settlements products, which are offered at a 
cheaper price, find but a limited sale. 


Pineapple Industry of Porto Rico—In a report 
from the Porto Rico Agricultural Experiment Station 
the following statements concerning the pineapple in- 
dustry in Porto Rico are made: 


The number of plants bearing this year from 
which a second or third crop is expected is 8,830,000. 
The number of plants which have not yet produced is 
5,069,000. The number of plants set or that are to be 
set this year is 8,339,000. The number of boxes of pine- 
apples shipped from Porto Rico between July 1 and Oc- 
tober 1 was 22,000. The number of boxes expected to 
be shipped between May 1 and July 1 next year is 110,- 
000. This would make a total shipment during the 
1926-27 season of 392,000 boxes. It is thought, how- 
ever, that this estimate is too low, and that the 1926- 
27 shipments will probably amount to 550,000 boxes.” 


The French Market for Canned Pineapples—The 
growing popularity of pineapples in France is brought 
out by official import, figures, according to a trade note 
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dated September 28, 1926, made by American Trade 

Commissioner D. 8. Green, at Paris. From imports 

amounting to 1,440 short tons in 1923, the figures in- 

creased to 2,070 tons in 1924, and 3,111 tons in 1925. 
en during the first seven months of 1928 total 
ons. 


Hawaii is by far the principal original source. 
Dealers estimate that not over 10 per cent is received 


from other sources, chiefly from Singapore and the © 


French West Indies. The quality of the Hawaiian pine- 
apple is far superior to that from the other sources. 
The most popular sized cans are 2 and 214. 

plants of the California Packing Corporation and H. 


G. Prince & Co., were menaced by the blaze, but escaped 
damage. 


The barge Iroquois, loaded with 175 tons of canned 
salmon, filled with water at a San Francisco pier re- 
cently and sank. The cargo will be salvaged. 


Fred W. Meyer, Commissioner of Public Works, 
San Francisco, has been elected president of the Re- 
tail Grocers’ Association of San Francisco. The or- 
ganization has a membership of about eight hundred. 


CANNING NEWS AND NOTES 


What’s doing in all parts of the Country. New firms, 
changes etc. 


Kankakee, Ill.—The new canning factory at the State Hos- 
pital for the Insane here has set a new canning record with 
100,000 gallons. Labor of the inmates was utilized. 


Tuscola, Ill—Each succeeding year sees the Crites Canning 
Company of Tuscola forging ahead with a larger sugar corn 
pack than the year previous, it is again found this year. 

Hoquiam, Wash.—The Olympic Packing Company plans to 
enlarge their plant next year. 

Lapel, Ind.—The season’s pack has been closed at the Lapel 
Canning Company after a more or less disastrous year. 

Kettle Falls, Wash.—Considerable talk has been had regard- 
ing the erecting of a cannery at Kettle Falls, or Meyers Falls, 
wherever the exact point may be, for the purpose of canning 
tomatoes and other vegetables and soft fruits grown in the 
Fruitland irrigation district. F. G. Carlyle obtained figures on 
the cost of the cannery. 

Hamilton, Ohio.—Efficient work by firemen prevented the 
spread of a fire at the City Market Packing Company, on South 
Monument avenue, just south of the C., I. and W. railroad 
bridge, at noon Tuesday. The plant. was formerly known as 
the Hamilton Packing Company, and operated by the W. P. 
Eaton Packing Company. 

Vallonia, Ind.—Five of the seven members of the Ten Ton 
Tomato Club, organized by the Vallonia Canning Company 
among its growers, attained the goal of raising ten tons per 
acre on three or more acres, according to Clarence Turmail, 
manager of the Vallonia factory. 


Sacramento, Cal.—California Farmers’ Co-operative Can- 


ning Association plans the establishment of a cannery at Sacra- 
mento to can peaches. 


Suisun, Cal.—Hunt Brothers Packing Company has just ex- 
panded its chain of plants by acquiring the Sumner Preserving 
and Vinegar Company, Sumner, Wash., and the Winters Can- 
ning Company, Suisun, Cal., according to advices received. 

Beverly Hills, Cal.—Contract will be awarded soon for the 
construction of a one-story $10,000 bottling plant on Willoughby 
Drive for S. I. Munger. 

Aledo, Ill.—The United Food Company is working full time 
canning the pumpkin crop, which is good. 


Harrodsburg, Ky.—The Harrodsburg canning plant has 
closed after putting up 30 carloads of canned tomatoes. 

Metamora, I1].—With the tomato canning season at an end 
the Metamora Canning Company will undertake the canning of 


pears and hopes to obtain enough of the fruit for a week or 
ten days’ run. 
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GOOD 
SEED PEA 


STOCK 


‘“Peas That 
Please” 


takes exceptionally good seed pea stock to produce the kind of High Quality | 

canned foods that keep everyone, down to the consumer, convinced that 
yours is a line worthy of their continued patronage. We have the kind of stock 
that matures evenly in the field, always uniform, and up to a standard that’s far 
above the average. We're always equipped to meet your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
EASTERN SALES AGENTS 


Brotherton-Kirk Seed Co. 


BOZEMAN, MONTANA 


KIEFER WASHING EQUIPMENT 


As an aid to production and low cost operation, no 
plant can afford to be without these two units. 


The Kiefer ROTARY RINSER washes jars, bottles, 
tumblers before filling. Assures you of a clean package for 
your product. 


For cold or hot water rinsing, or hot water rinsing and 
steam sterilization. 


ROTARY RINSER 


The Kiefer SPRAY CONVEYOR Washes the 
containers after they are capped. Brings them to the 
labeler free from the product that has been splashed or 
spilled upon them—ready to display your product to 
the best advantage. 


SPRAY CONVEYOR | 


Write for our catalog of food product packaging equipment. 
THE KARL KIEFER MACHINE COMPANY 


Cincinnati, Ohio 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 


Rates upon application. 


For Sale— Machinery 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Machinery—Wanted 


WANTED— 
1 Style C. Huntley Blancher 
1 4x 4 Cider Press 
1 Buffalo Meat Chopper 
1 Small Size Continuous Cooker 
1 Small Filler for half gallon Glass Jugs 
Address Box A-1436 care of The Canning Trade. 


For Sale—Factories 


FOR SALE —Fine Pea, Lima Bean and Tomato factory 
located in small Delaware Town. Water front property. 
Land, buildings and equipment. 

Address Box A-1432 care of The Canning Trade. 


FOR SALE—Fine Tomato and String Bean factory 
located in Anne Arundel Co. Water front property. Over 
14 acres land, building and equipment. 

Address Box A-1431 care of The Canning Trade. 


FOR SALE—Factory. One of Central Indiana’s best 
located, new and up-to-date Tomato packing plants. 
Good reason for selling. 

Address P. O. Box 33, Elwood, Ind. 


FOR SALE—In the greatest fruit belt of Pennsylvania 
one of the largest and best equipped canning plants in the 
East; ideally located in the center of the famous Adams 
County Fruit Belt along the South Mountain where fruits 
and vegetables are grown in quality as well as quantity. 
Have been canning Peas, Beans, Tomatoes, Corn, Sour 
Cherries, Spinach, Beets and Apples. Also fully equipped 
to barrel 30,000 to 40,000 barrels of Apples. Have a mo- 
dern cider mill and vinegar plant connected with the can- 
ning plant witha capacity of seven thousand barrels of 
vinegar. Will sell cheap to a quick buyer. 

D. C. Asper, Aspers, Adams Co., Pa. 


FOR SALE—Modern and fully equipped Tomato Can- 
ning and Pulp Plant in best Illinois Tomato section. 
Address Box A-1438 care of The Canning Trade. 


FOR SALE—Fully equipped Tomato Canning and 
Catsup Plant in best Indiana Tomato section. 
Address Box A-1437 care of The Canning Trade. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WAN TED—Two experienced processors for canning factory. 
State experience and salary expected. Steady positioa. L»cation 
Philadelphia or New York. 


Address Box B-1428 care of The Canning Trade. 


WANTED —Experienced Sanitary Can Salesman to travel the 
Central Western territory, by one of the largest independent can 
companies in the United States. This isa fine opportunity for a 
capable man to become associated with a large concern. 

Address Box B-1429 care of The Canning Trede. 


WANTED—As Superintendent of large factory in East, man ex- 
perienced in manufacture of food products. Must be capable, ex- 
ecuitve of proven ability, preferably with knowledge of jams, syruy 8, 
etc. Answer stating age, experience, salary expected. 

j Address Box B-1434 care of The Canning Trade: 


Positions—Wanted 


POSITION WANTED—Superintendent of 15 years experience 
in the canning business wants position in factory anywhere. Age 39. 
Very good packer of Peas and Tomatoes. Best of references. 
Address Box B-1426 care of The Canning Trade. 


POSITION WANTED—Catsup and Preserves processor <f 


twenty years experience desires a connection with a reliable company. 
Full pa'ticulars on application. 


Address Box B-1427 care of The Canning Trade. 


POSITION WANTED—Young man, married, college education, 
nine years managerial experience with one of country’s recognized 
packers of fancy quality goods, desires change fir-t of year, Want 
permanent position. References. 

Address Box B-1433 care of The Canning Trade. 


WANTED- Position by Superintendent of 17 years experience 
in the manufacture of high grade Preserves, Fruit Jams, fountain 
supplies, etc., now emplo; ed but wishes to make a change. - Invites 
correspondence. 


Address Box B-1435 care of The Canning Trade. 


} —Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


26 
| 
| 


November 8, 1926 


Machines for Everything 
that is Canned 


and for every canning operation. Whenever 
you require a machine for: 


washing silking pulping 

cleaning trimming syruping 

conveying picking filling 

cutting mixing exhausting 

cooking cooling 
blanching hoisting 

or any other canning operation 
remember, 


“If it’s used in a Cannery SPRAGUE-SELLS it.”"—a 
inaCannery machine for everything that’s canned—equipment for 
Sprague-Selle it. step in every process. 


& Every machine bearing our name is backed with our 


guarantee: Complete satisfaction or money refunded. 


Cannery Equipment 


General Sales Headquarters 
Sprague-Sells Corp., 500 N. Dearborn St., Chicago, [ll 


Branch Offices 


THE CANNING TRADE 


The Tomato Crop 


and Pack are Short! 


How can the tomato Seed Crop be 
anything else? Next Spring Tom- 
ato Seed may be riding high. 

Cover your requirements now from 


our Pedigreed, Disease resistant, 
Tomato Seed— 


MARVEL 
COLUMBIA 
NORTON 


Before prices advance. 
Highest Bank and Commercial re- 
ferences as to our reliability. 


Boiling Spings, Pa. 


Sunni-Glo Gardens Inc. 


ZASTROW PINEAPPLE. MACHINERY 


Used by the Principal Packers in the United States, Canada, Mexico, 
ae Islands, Hawaiian Islands, Cuba, Porto Rico, Australia 
ica etc. 


STYLE ‘‘A’’EZASTROW PINEAPPLE SIZER and SLICER 
Capacity 7,000 to 10,000 Pines per day. 


PINEAPPLE CORERS, SIZERS and SLICERS 


Zastrow Machine Co. Inc. 
1404-10 Thames Street tet ard Baltimore, Md. 


HIGH GRADE 


Repaired. 
Accuracy Guaranteed. 


Write For Prices. 


915 Filbert Street, 
PHILADELPHIA, PA. 


THERMOMETERS 


For all Canning Purposes. 
All Makes of Thermometers 


Phila. Thermometer Co. 
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ARE YOU CARRYING 


Full Insurance 


At the low cost of full insurance 
with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


it is not wise to assume any risk 
of financial loss by fire. 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


Getting Ready for 1927? 


We are now booking orders 
for 1927 delivery — special 
discount and dating at time 
of delivery. 


National Tomato Peeling Machine 


Complete plants for all 
Fruits, Vegetables, Sea Food. 


Write for Catalog. etc. 


Baltimore, Md. 


ji 
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CAN PRICES 


1926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 


ern parts of the United States, effective January 2 
1926. 


64.08 


$ .75 per M 

1.00 

1.75 

2.00 
American Can Co 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


doug 


Clearier and Cleanser 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


Over 2,000 distributing centers insure prompt 
delivery and short haul. 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


When you buy quality, you are investing; 
When you buy cheapness, you are spending. 
RIES & 


BALTIMORE, MD. 
PIPE FITTERS—BOILER MAKERS 


STEAM AND MILL SUPPLIES 
MACHINISTS 


HEATING, VENTILATING PLAZA 6498-6499 


| 
| | 
| 
j 
| | 
| 


November 8, 1926 


THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 


otherwise noted) and subject to the customary discount for cash. 


few may take less for a personal reason, but these prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: 


Canned Vegetables 
Balto. 

/ SPARAGUS*—(Calif.) 
White Mammoth, No. 2%%........... 3.15 
White Mam., Peeled, No. 2%....... 3.15 
Green Mammoth, No. 2%4........+-- 3.05 
White, Large, No. 3.-00 
Green, Large, No. 2¥%...... 
White, Large, Peeled, No. 2%...-.. 3.00 
White, Medium, No. 3.00 
Green, Medium, No. 2\%..... 
White, Small, No. 
Green, Small, No. eee 
Tips, White, Mam., No. 1 sq.....--. 3-30 
Tips, White, Small, No. 1 sq....3.25 3.25 
Tips, Green, Mam., No. 1 sq....3.55 3.50 
Tips, Green, Small, No. 1 sq....3.20 3.30 
BAKED 
In Sauce, NO. 0 
In Sauce, No. 
In Sauce No. 10...... 
BEANS} 
Stringless, Std. Cut Green, No. 2 .97%4 1.05 
Stringless, Std. Cut Green, No.104.75 5.40 
Stringless, Std. Who. Gr. No. 2.1.20 1.05 
Stringless, Std. Who. Gr. No. 10.5.50 5.50 
Stringless, Std. Cut Wax, No. 2. .95 .00 
Stringless, Std. Cut Wax, No.10.4.50 5.25 
Limas, Fancy Green, No. 2.....2.40 2.25 
Limas, Std. Green, No. 2........1.75 1.75 
Limas, Std. White & Gr., No. 2.1.50 1.50 
Limas, Std. White & Gr., No. 10 .... 
Limas, Soaked, No 
Red Kidney, Std No. 2.......-..1.00 1.15 
Red Kidney, Std. No. 10........ 5.00 Out 
BEETS} 
CARROTS¢{ 
Std. Sliced, No. 10.. 
Std. Diced, No. 2.... 
Sta Diced, NO; G0 4.75 
CORN¢{ 
Std. Evergreen, No. 2, f.o.b. Co. .90 95 
Std. Shoepeg, No. 2......--..++- .97% 1.10 
Std. Shoepeg, No. 2, f.o.b. Co... .92%% _ .95 
Ex. Std. Shoepeg, No. 2.........1.05 1. 
Ex. Std. Shoepeg, No.2, f.0.b. Co.1.00 
Fancy Shoepeg, No. 2, f.o.b.Co.1.10 1.15 
Std. Crushed, No. 2....cccccccee -90 1.00 
Std. Crushed, No. 2, f.o.b. Co... .85 
Ex. Std. Crushed, No. 2.........1.00 1.10 
Ex. Std. Crushed, No.2,f.0.b. Co. .95  .... 
HOMINY¢ 
Standard, Split, No. 3...........1.00 1.20 
Standard, Split, No. 10..........3.25 3.60 
MIXED VEGETABLESt{ 
Standard, No. 10 .. -»- 4.50 5.00 
Fancy, No. 2...... Lae 
Fancy, No. 10.....-. 465 
OKRA AND TOMATOES}{ 
PEASt 
Na; 1 Sieve, Bo: 
No. 1 Sieve, No. 2, f.o.b. County.1.30  .... 
No. 2 Sieve, No. 2, f.o.b. County.1.10  .... 
No. 3 Sieve, No. 2, f.0.b. County. .95 1.05 
No. 4 Sieve, No. 
No. 4 Sieve, No. 2, f.o.b. County. .90 1.00 
No. 10, No. 4 Sieve..............-.6.50 5.25 
No. 10, No. 8 Sieve........ 
E. J. Std. No. 4 Sieve, No. 1.... Out .80 
E. J. Ex. Std., No. 2 Sieve, No.1 .85 -95 
Pancy Pettt Polis, No. 
PUMPKIN¢{ 
BO: lO 12:00 
-00 


t) Thos. J. Meehan & Co. 


CANNED VEGETABLES PRICES—Cont’d 
Balto. N. Y. 


SAUERKRAUT 

Standard, NO. 1.00 
Standard, No. 1 

SPINACHt 


Standard, No. 
SUCCOTASH¢{ 


Std. Green Corn, Green Limas.. 1.30 
(Triple) No. 2 (with Tomatoes). 1.20 
Std. (Green Corn, Dried Limas). 1.35 
SWEET POTATOES} 

Standard, NO. 1.20 
Standard, No. 1 
TOMATOES} 


Fancy, No. 2, f.o.b. County..... 
Fancy, No. 3, f.o.b. County......... 
Fancy, f.0.b. County... cece 
Ext. Std., No. 2. f.0.b. County.....- 
Ext. Std., No. 2% County..........- 
f.0.b. 
Ext. Std., No. 10, f.0.b. County. ::.. 


4.25 


333 
coco 


(8) A. E. Kidwell & Co. 


1.10 
Std. No. 2, f.o.b. County... 
Std. No. 2%, f.o.b. County...... toee 
Std. No. 8, £.0.D. County L640 
Std. No. 10, f.0.b. County....... 4.65 .... 
TOMATO PUREE? 
Std. No. 1, Whole Stock......... .55 -65 
Std. No. 10, Whole Stock........4.50 4.75 
Std. No. 1, Trimmings.......... .52% .60 
Std. No. 10, Trimmings.........4.00 4.40 
Canned Fruits 
APPLES*—F. O. B. Factory 
Michigan, No. 10.... 3.75 
New York, No. 10. 3.75 
Md., No. 3... exes 
APRICOTS* 
California Standard, No. 2%........ 2.35 
California Choice, No. 2%........... 2.85 
California Fancy, No. 2%.........-. 3.00 
BLACKBERRIES§ 
Standard, NO. Si 
Standard, No. 6. 6.75 
Standard, No. 2, Preserved.....1.90 2.00 
Standard, No. 2, in Syrup........... wae 
BLUEBERRIES§ 
CHERRIES§ 
Standard, Red, Water, No. 2...1.40 1.60 
Standard, White, Syrup, No. 2..1.90 2.20 
Extra Preserved, No. 
Sour Pitted Bed, eee “sere 
California Standard 244s .......-++- 
California Choice, No. 2%.......--.. 2.90 
California Fancy, No. 2%........... 3.20 
GOOSEBERRIES§ 
Standard, NO. 5.50 §&.50 
PEACHESS§ 
California Std., No. 2%, Y. C...2.30 2.20 
California Choice, No. 2%, Y. C.2.60 2.55 
California Fancy, No. 2%.......... 2.85 
Extra Sliced Yellow, No. 1......1 1.40 


-10 
Standard White, No. 2..........1.40 
Standard Yellow, No. 2 
White, Ne. Bice 
Standards, White, No. 


' Standards, Yellow, No. 3. 


Extra Standard Yellow, No. 3... 1.85 
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****Many canners get higher prices for their goods; some 


(*) Howard E. Jones & Co. 
New York prices corrected by our Special Correspondent. 


CANNED FRU 
aito. 


to. N. 

Extra Standard White, No. 3...1.75 1.90 
Seconds, White, No. 1.56 
Seconds, Yellow, No. 3..........1.35 1.55 
Selected Yellow, No. 3..........1.75 sss. 
Pies, Unpeeled, No 3............1.10 3 
Pies, Peeled, NO. 
Pies, Unpeeled, No. 10..........3.25 .... 
Pies, Peeled, No. 10.........---- 6.00 7.80 
PEARS§ 
Seconds, No. 2, in Water........... eee 
Standards, No. 2, in Water..... .95 Pee 
Extra Stds., No. 2, in Syrup....1.05 1.40 
Seconds, No. 3, in Water.......1.00 .... 
Standards, No. 3, in Water.....1.40 1.75 
Standards, No. 3, in Syrup.....1.50 1.75 
Extra Stds., No. 3, in Syrup....1.60 .... 
PINEAPPLE* 
Bahama, Sliced, Extra, No. 2...1.85 .... 
Bahama, Grated, Extra, No. 2..1.75 .... 
Bahama, Sliced, Ex. Std., No. 2..... cede 
Bahama, Grated, Ex. Std., No. 2.... eae 
Hawaii, Sliced, Extra, No. 2%..2.50 2.45 
Hawaii, Sliced, Std., No. 2%....2.30 2.25 
Hawaii, Sliced, Extra, No. 2........ 2.15 
Hawaii, Sliced, Std., No. 2.......... 1.75 
Hawaii, Grated, Extra, No. 2....... 2.00 
Shredded, Syrup, No. 10............ 10.75 
Crushed, Extra, No. 10.........7.50 11.50 
Eastern Pie, Water, No. 10.....3.00 wu. 
Porto Ricé, Ne. 10.2... 
RASPBERRIES§ 

ack, Syrup, No. cece 
STRAWBERRIES 
Extra Standard, Syrup, No. 2....... 2.10 
Preserved, No. 2......... Out 32.30 
Extra, Preserved, No. 2........ ut 2.40 
Extra, Preserved, No. 1.........1.35 1.35 
Standard, Water, No. 10............ 10.50 
FRUITS FOR SALAD* 

Canned Fish 

HERRING ROE*# 

Standard, No. 2, Factory, 18 0z.1.40 1.65 
LOBSTER#*# 

Flats, % Ib. cases, 4 doz............ 4.40 
OYSTERS* 

Standards, § O68... 4.50 
Standards, 10 3.95 3990 
SALMON*# 

Red Alaska, Tall, No. 1......... 4. 2. 
Red Alaska, Flat, No. %........ 
Columbia, Flat, cose 4.50 
Cotumbia, Fiat, NG. 
RONG 
Medium Sted, 
SHRIMP* 

SARDINES—Domestic, per Case* 

F. O. B. Eastport, Me., ’26 pack 

Oil, Keyless 5.25 4.00 
Oil, Key, Carton 6.00 5.00 
¥% Oil, Decorated 6.00 4.50 
¥% Tomato, Carton ............. Out 4.75 
Mustard, Keyless ............5.00 3.85 
California, %, per case........... 19.00 
TUNA FISH—White, per Case 

California, %s, Blue Fin............ -50 
California, 1s, Blue Fin...... 
California, %s, Striped ............ 6.25 
California, 1s, Striped .......... ee 
California, %s, Yellow ......... eee. 7.50 


1.00 
1:15 
4.50 
1.15 
1.55 
1.65 
5.10 
1.25 
1.20 
1.20 
1.35 
1.50 
4.75 
| 1.40 
1:05 
sone 
acetate 
| 
| 
| 
j 
i 
i 
4 
*A premium of per case is charged on 
sees Maine Sardines where buyer specifies brand. 2 
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BALTIMORE, NOVEMBER 8, 1926 


WEEKLY REVIEW 


Give Attention to Canned Foods Week and Let Market 
Alone for Present—Work With the Retailers. 
Jobbers Distributing, Not Buying. 

Sales at Concessions When 
Forced. 


ANNED FOODS WEEK—A hint has come to us 
C that serious market considerations, that is as to 
sales or the lack of sales, might well be set aside 
at this time, and full attention be given to Canned 
Foods Week, and what the canners are doing to make 
this, their own party, a big success. This is the week 
of this big event, and it is certainly true that there is 
nothing now quite as important to every canner, large 
or small, as that this event be a big success. To bea 
big success, however, means that every canner take a 
part in it, and work—work hard in his own locality, 
and work to help the retailer make the most of the 
event. This year there has come to the industry a bet- 
ter understanding in this respect: that the retailer is 
the king-pin in this Canned Foods Week, because if the 
retailer can move the goods off his shelves he will 
gladly come back for more, and that will make the kind 
of mark that we like to consider here in this page. 


We are reminded that the wholesalers still have 
what futures they bought of the 1926 packs, and prob- 
ably some others which they bought last year, and that 
they want to see these go out to the retailers before 
they feel very much like buying more canned foods. Of 
course, the canner holding goods is merely interested 
in sales, the selling of those goods; but he cannot sell to 
advantage unless the market is in the right mood, and 
the buyers are never in the right mood when their 
floors are filled with rows of canned foods which are 
not moving. It would be a remarkable thing, this soon 
after the close of packing season, if the jobbers’ floors 
were getting bare of canned foods. It has never been 
done so quickly yet, even in the best seasons we have 
ever had. Impatient sellers of canned foods should re- 
member this and get over their impatience. 

Canned Foods Week here in Baltimore is going to 
be an all-retailers’ week. The whole public is to be 


asked through the daily press to call on its grocer tu 
look over the stock of canned foods he carries; to ask 
him how about canned foods, and if satisfied with the 
goods to order the winter’s supply during this time. It 
is expected and hoped that the retailers of every kind 
will feel a wonderful renewal of life and interest in 
canned foods, and that they will do a land office busi- 
ness in stocking the pantries of their customers. The 
advertising through the daily press is all towards the 
retailer, and he will probably have more questions 
asked him about canned foods than he ever dreamed 
were possible. The result will be he will have to post 
himself about this item, and stop just handing out cans 
of foods. If that end is accomplished, the Week in this 
section will have been a wonderful success. You still 
have time to take a hint out of this and get busy along 
the same line, for there is no patent on this idea, but 
we believe it is the right idea, for if the flow of goods 
through the retailer is increased the effect will be felt 
all down the line; but unless the flow is started at that 
point there will be no definite results. 

In line with this the Torsch-Summers Co., well- 
known canners of Baltimore, are offering a special 5 
per cent discount on all orders placed between Novem- 
ber 10th and 20th, and are using their advertising in 
the daily press to make this inducement known. That 
is a fine way to tie up with the great amount of adver- 


tising that is going on everywhere, and it shows the . 


right spirit. 


There is a display of canned foods in every grocery 
in every city, town and hamlet ; what a wonderful thing 
it would be if every one of these grocers would set aside 
a part of the counter, and on it show open cans of fine 
goods, and allowed good patrons to sample them by 
taste. A banner announcing Canned Foods Week would 
be all that is necessary to explain this display, and a 
little work on the telephone would bring any number 
of good customers to the store to look at it, and leave 
good orders. Go to your stores and tell them this, es- 
pecially in the smaller cities, towns, etc. The grocer 
will welcome the interest taken in trying to move the 
goods for him, and he will thank you, and probably 
want some selling points on the goods. That is the way 
to help out, and every canner can do it everywhere. 
That will help make the market you want to learn 
about, and every canner can do it everywhere. That 
will help make the market you want to learn about, and 
help make a worth-while market. 
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Make this 1926 Canned Foods Week a howling 


success and you will not have another dull week re- 
ported in this column. 


T'« MARKET—The market is dull for the reason 
we say—the wholesalers are trying to. distribute 
the goods they now have and are not interested in 
securing further goods until their holdings move out. 
What sales have been made, in the staples, have been 
mostly quiet offers at a concession to get ready money, 
but there have not been a great many of these. It is to 
the credit of the holders of goods that they are stand- 
ing firm. 

The news is spreading about that the pea canners 
have decided to put on an advertising campaign ‘to sell 
the surplus of canned peas, and this has caused a 
brightening in that item. It can be moved that way, 
and the proposition has progressed to a point where its 
success looks fairly certain. Of course, this cannot be 
done overnight, but if they get to work soon the results 
will not be slow in showing. There are no changes to 
note in the canned pea market, but there is more hope 
in them showing now than could have been recorded 
even a week ago. ; 

Canned corn shows a weakening this week, and 
prices are off slightly. There is evidently some pres- 
sure to sell, as some may be uneasy about bills to be 
met in November. The pack this past season was not 
large, but there was considerable carry-over from last 
year, and the market is weak on that account. The 
corn canners may have to follow the example of the pea 
canners, and it would be the wise thing for them to do. 
The quality is such as will win merit in the eyes of the 
people, and they need only be told about its virtues and 
how to use it. Once the canners learn the value of this 
merchandising means they will follow it and use it. The 
- production capacity of the corn canneries is at a point 

where something must be done to widen the demand, 
in addition to the improvement in general quality which 
has been preached so long and so often. Standard corn 
is offering at 90c east and west, and bargains are noi 
unknown. Extra standard and fancy corn are offering 
up to $1.10 and $1.25, but are not selling freely. 3 

Prices on stringless beans continue to show im- 
provement, and they now seem hard to find, even as 
bargains, under 9714c. The amount of fine quality 
Leans packed this past season was unusually small, and 
they are worth what the holders ask for them, though 
the holders have not much “nerve” in this respect. 

The dried bean market has taken on added interest 
because it is known that the early very cold weather 
caught a good portion of the crop in Michigan and New 
York State, and that as a result there are many “wet” 
heans offering. The higher grade, the CHP beans, may 
ke slow going to a premium, but they will not likely be 
plentiful. 

Mixed vegetables, which have been selling better 
each year, hominy, okra and potatoes and other items 
usually considered on the list of specialties, have been 
having a fair demand, and the market is steady. The 
public is gradually learning about these foods, though 
it has to instruct itself. ae 

Fruits are reported in fair demand, but there is 
such an oversupply of apples everywhere that it would 
be unreasonable to expect a heavy consumption ot can- 
ned fruits as yet. They are offering apples in the or- 
chards at 20c per bushel, if you pick them yourself 
and move them away, and they would probably give 
them away if you objected to the price. There was 
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probably never before such a crop of fruit as apples 
present in this eventful year. It would be the year to 
can them and store away for next season’s short crop, 
if you could be sure you could keep them in the cans. 
—— are not a thing for the inexperienced canner to 
touch. 

The salmon canners saw their record pack of 
salmon coming, and they began their advertising cam- 
paign ahead of time, with the result that the market is 
taking canned salmon, and will continue to take it in 
increasing amounts. This forestalls a drive on the mar- 
ket and lowering prices. The pineapple canners of Ha- 
waii taught the canners of older years this lesson, and 
other canners are now learning it. 

The shrimp packers have had troubles all season 
with unfavorable weather, though of late it has been 
ketter, and it is hoped they will catch up, as this item is 
growing in popularity. 

The winter seems to be coming on in a steady 
fashion, and we have had quite cold weather. The oys- 
ter dredging season is with us, and the demand for this 
item is improving. While addressing a wholesale gro- 
cery firm this week, in relation to Canned Foods Week, 
a salesman asked what had become of the cove oyster 
business, as he formerly did a big business in them. 
The iced express car shipments of fresh oysters, of 
course, is the answer, but doubtless there are numerous 
regions where immense quantities of cove oysters 
might be sold to advantage, if they could only speak 
for themselves. But, as with other canned foods, that 
they have to do. 

Cove oysters are quoted slightly lower in the mar- 


ket this week, in anticipation of the coming packing 
season. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Market for Canned Foods Quiet—Stocks Now Com- 
plete—Heavy Decline in Canned Salmon—Can- 
ned Corn Selling But Quiet—Notes 
of Interest. 


HE MARKET for canned foods is generally re- 

i ported to be quiet in Chicago, and buying is very 

restricted. The wholesale grocers state generally 

that trade on canned foods with the retail grocer is 

good, and that the distribution of canned foods is quite 
satisfactory, and in fact unusually good. 

The wholesalers do not seem to attribute this good 
business to the preparation of retailers for Canned 
Foods Week, especially as they state that such prepara- 
tory or sorting up buying will come the last of this 
week and the first of next week. 

They say that their stocks are now very complete 
and full, and that they are trying to work stocks down 
in order to take advantage of the very attractive prices 
that are now being offered or named by canners. 

The heavy decline in canned salmon from the open- 
ing prices has discouraged buying, and especially as 
this is the season of little demand. Wholesalers are 
disposed to keep away from salmon, feeling that, owing 
to the heavy pack, prices are not likely to be higher by 
spring, when the best distribution will begin. 

Wholesale dealers and brokers of Chicago are 
working very hard promoting Canned Foods Week. 


& 
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Particulars of their efforts will be found in a news item 
in this issue elsewhere in this paper. 


As a result of the work a heavy distribution is ex- 
pected to consumers, and that retailers’ stocks will be 
heavily depleted. 


The buying from these influences will not come 
until about the first of December, 1926, as wholesalers 
will not anticipate their wants promptly or heavily 
until after they take inventory after the first of the 
coming year. 


Canned Peas—The advertising campaign organ- 
ized by the Wisconsin canners for the purpose of pro- 
moting the sale of canned peas is not local in its char- 
acter, as some suppose, but is national, and all pea can- 
ners in the United States are to be asked to participate 
in the event and to help finance and manage it, so I 
hear. 


The comments of the wholesale trade in relation 
to the effort are very approving, and the news seems to 
have had a prompt effect, as brokers report more sales 
of canned peas the past week than for several previous 
weeks. Most of the buying, however, was of standard 
grades. 

Canned Corn—-This article is selling some, but 
very quietly, and not in a large way. The buyers seem 
to be disposed to hold off in their buying until some 
definite information as to the 1926 output of canned 
corn. They think that there must be a large holdover 
of the article from the enormous pack of 1925 of over 
24,000,000 cases, and are inclined to wait for further 
information. 


Canned Tomatoes—The information in relation to 
this article is that the demand seems to be dragging, 
and that buyers are not inclined to speculate in the ab- 
sence of definite information in relation to the output 
of 1925. It is reported by the wholesalers in Chicago 
that their stocks and those of the retail grocers, their 
customers, are well filled as to canned tomatoes, and 
that the demand does not justify prompt buying or an- 
ticipation of demand. 


Canned apples are very cheap this season for the 
new pack, but do not seem to be exciting much interest 
con the part of the pie bakers. I understand that the 
winter storage of barreled and boxed apples in Chicago 
is very heavy, and that bakers are depending upon the 
big crop to hold the prices of the stored goods down. 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Weather Favors a Prolonged Tomato Crop—Pack Run- 
ning to Good Quality—Heavy Demand—Fall 
Deliveries on This Season’s Pack —A 
Record Pack of Salmon—Fruits 
Selling Steadily—Coast 
Notes. 


San Francisco, November 4, 1926. 


OMATOES -Weather conditions continue to davor 

i tomato growers and packers and canning opera- 
tions are going ahead smoothly, with the late 
pack larger than was expected. The rains which fell in 
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Northern and Central California early in October 
proved of real value to the crop, stimulating the growth 
of vines, and the warm weather which has followed has 
given late tomatoes a splendid color, so that the pack 
is running to good quality. Temperatures around the 
80-degree mark have been prevailing at San Francisco 
of late, and it has been even a little warmer in the 
nearby tomato producing sections. The outlook is that 
canneries will be able to carry on for two or three weeks 
longer, and needless to say they will operate as long as 
stocks are available. The demand for the canned 
product continues quite heavy, and sales are being held 
down to stocks that are available. Just as soon as pack- 
ing operations are at an end some canners will with- 
draw prices, as they will have nothing more to offer. 


’ Full Deliveries—Libby, McNeill & Libby recently 
issued a report on deliveries of the 1926 pack of fruits 
and berries packed on the Pacific Coast. The list indi- 
cates that full deliveries will be made on almost every- 
thing, the exceptions being very limited, considering 
the great number of items. The smallest delivery will 
be made on fancy apricots in the No. 10 size, which will 
be 40 per cent. A 50 per cent delivery will be made on 
fancy and choice No. 10 apricots. A 60 per cent deliv- 
ery will be made on No. 1 fancy strawberries and No. 
10 choice strawberries, a 65 per cent delivery on No. 2 
fancy strawberries, a 75 per cent delivery on No. 2 
standard sliced pineapple and No. 2 strawberries, 80 per 
cent on No. 214 choice peeled apricots and 90 per cent 
on No. 10 choice apricots. 


Salmon—A record pack of salmon is being made in 
Alaska this year, an output of 6,307,000 cases having 
already been reported, with further reports still to 
come in. Last year’s production will be exceeded by 
about 46 per cent, according to estimates made by Com- 
missioner Henry O’Malley, of the Bureau of Fisheries, 
with a chance that the production of 1918, which set 
the high mark, will be equalled. The pack of that year 
was 6,605,000 cases, and this year’s output is steadily 
creeping up to that figure. 


British Columbia is also reporting a very large 
pack, with plants still in operation when the latest esti- 
mates were made. Up to October 9 the output for the 
year amounted to 1,794,802 cases, or 47,000 cases more 
than the previous record pack in 1924. It is believed 
that fully a hundred thousand cases more will be 
paeckd before the end of the season. The pack to Oc- 
tober 9 was divided as follows: Pinks, 738,225 cases; 
chums, 519,601 cases; sockeyes, 323,112 cases; cohoe, 
137,591 cases; spring, 65,191 cases; blueback, 19,303 
cases, and steelhead, 1,779 cases. Canneries on the 
Fraser River have packed 204,401 cases, and of these 
83,440 cases are sockeyes, the heaviest pack of this 
fish on that stream since 1914. 


The last of this season’s pack of salmon put up by 
California packing interests in Alaska arrived late in 
Ocetober at San Francisco when the Alaska Packers 
Association’s vessel, the Star of Shetland, put into port 
from Karluk with about 96,000 cases aboard. The sea- 
son’s pack brought to this port amounts to more than 
800,000 cases, compared with a total of 510,404 cases 
in 1925. This year’s pack of the Alaska Packers As- 
sociation lacks much, however, of setting a record, 
there having been one season when 1,504,000 cases 
were put up. 
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Market—Sales of California canned fruits continue 
to be steady, but orders are of small volume, and little 
real activity is expected until after the first of the year, 
when inventories will have been completed. The mar- 
ket generally is firm, with the lower grades of peaches 
in the No. 10 size showing about the only signs of 
weakness. In these grades there is a little wider spread 
between the prices of the larger operators and smaller 
concerns than for some time. Pears are moving a little 
a briskly, with an increased inquiry from Great 

ritain. 


Berries—The pack of berries on the Pacific Coast 
proved quite a satisfactory one this year, with an espe- 
cially large pack of loganberries. The demand for the 
entire line has been good, and much of the output has 
already been moved. Loganberries seem in special de- 
mand, with large shipments being made to points 
which formerly cared for but small quantities. 


Restrictions on Food Fish—The Pacific Coast fish 
canning trade is much interested in the court decision 
recently rendered at Santa Cruz, Cal., upholding the 
California Fish and Game Commission in its efforts to 
prevent the reduction of food fishes by commercal fer- 
tilizer interests. The Commssion recently raided a 
fioating conversion plant off Monterey Bay, seized sev- 
eral fishing boats and nets and arrested the captains of 
the craft. The Ocean Industries, Inc., owners of the 
fish reduction plant, sought an injunction to prevent 
the Commission from interfering with its operations, 
but this was refused by a federal judge at San Fran- 
cisco. The Fish and Game Commission asked for a per- 
manent injunction against the company, and this has 
been granted. The decision affirms the contention of 
the Commission that the waters of the Bay of Monte- 
rey are entirely within the jurisdiction of the state. 
The reduction concern anchored the vessel Peralta in 
the bay, but outside the three-mile limit, aud proceeded 
to convert all fish caught into fertilizer, oil and chicken 
feed. Other reduction concerns were preparing to fit 
up floating reduction plants, and had the plan been al- 
lowed to be carried out fishermen assert that sardines, 
cod, mackerel, salmon, smelt, herring, sole, sanddabs 
and halibut would quickly be wiped out. The entire fish 
packing and canning interests of the state were behind 
the Commission in its fight. Most of the fish fertilizer 
produced finds a market in the Orient. 


Coast Notes—James D. Dole, head of the Hawaiian 
Pineapple Co., Ltd., Honolulu, T. H., has returned to 
San Francisco with Mrs. Dole from an Eastern trip 
made to place their two sons in school, and the two 
will shortly sail for ‘their Island home. 


Joseph Ehrman, for many years with the Mason- 
Ehrman Co., wholesale grocers of San Francisco and 
Portland, passed away in a San Francisco hospital, 
October 23, following an operation. He was born in 
Baltimore, seventy-four years ago, but had spent most 
of his life in California. He is succeeded by his widow, 
two sons, two brothers and a sister. 

The Walnut Creek Canning Company, of Walnut 
Creek, near San Francisco, recently completed the fill- 
ing of a 55,000 case order of tomatoes for a New 
Jersey firm. Next year it is planned to can okra and 
pimentos, in addition to tomatoes. 

The plant of the Lewis Pickle Works at San Lean- 
dro, Cal., was destroyed by fire on. the morning of 
October 26, with a loss of about $150,000. In addition 
to the plant and equipment several] thousand cases of 
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canned tomatoes and pickles were destroyed. The 
plants of the California Packing Corporation and H. 
G. Prince & Co., were menaced by the blaze, but escaped 
damage. 

The barge Iroquois, loaded with 175 tons of canned 
salmon, filled with water at a San Francisco pier re- 
cently and sank. The cargo will be salvaged. 

Fred W. Meyer, Commissioner of Public Works, 
San Francisco, has been elected president of the Re- 
tail Grocers’ Association of San Francisco. The or- 
ganization has a membership of about eight hundred. 


CONVENTION DATES. 


November 11-13—Indiana Canners, Lafayette, Ind. 

November 19th—Board of Directors, National Can- 
ners Association. Hotel Sherman, 
Chicago, 10 A. M. Fall meeting. 

Nov. 30-Dec. 1—Western Canners, Semi-Annual, New 
Palmer House, Chicago, IIl. 

December 2-3—Iowa-Nebraska Canners. 

December a Peach Growers, San Francisco, 

al. 

December 7-8—Ohio Canners, Hotel Fort Hayes, Co- 
lumbus, O. Annual. 

December 9-10—New York State Canners, 
Hotel Seneca, Rochester. 

December 14—Pennsylvania Canners, Annual, 
Colonial Hotel, York, Pa. 

December 15-16—Minnesota Canners, New Nicollet 
Hotel, Minneapolis, Minn. 

January 2-4, 1927—Northwest Canners, Annual, 
Multnomah Hotel, Portland, Ore. 

January 6-7, 1927—Missouri Valley Canners, Annual, 
Colonial Hotel, Springfield, Mo. 

Jan. 24 to 29, 1927—National Canners, National Food 
Brokers, Canning Machinery and 
Supplies, National Pickle Packers, 
at Atlantic City. 


— Too Later To Cuassiry 


BARGAINS BARGAINS BARGAINS 


The following practically new material at special 
prices—write for particulars: 
2—Oyster Steam Boxes 
1—Lot of Oyster cars 
1—Lot of Pineapple machinery 
10—Engines from 9 to 60 H. P. 
2—Link Belt Peeling Tables 
2—Tomato Washers 
3—Tomato Scalders 
19—Assorted Steam jacketed Copper Kettles 
20—Used Retorts 
1—Lot of Process Crates and covers 
2—Zastrow Hoists 
1—No. 10 Single Rotary Tomato Filler 
1—Tomato Steamer 
6—Exhausters 
1—Lot of Assorted factory trucks and other canning 
factory equipment, all located at our Baltimore 
address. 
A. K. Robins & Co. Inc., Lombard & Concord Sts., 
Baltimore, Md. 
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Just Off The Press 


How To Buy 
And Sell 
Canned Foods 


By 
J. A. LEE 


Completely revised and up-to-date. 


2np EDITION 


Expert directions on how tu purchase canned foods, - 
together with brief explanations of how all goods are 
handled in the factories; valuable information for Sales- 
men on how to display and sell the goods—Management 
of the storeroom—Handling of Salesemen—Avoidance of 
losses through many causes—How to “talk’’ Canned 


Foods. 


The best book of its kind ever compiled for 
BUYERS—BROKERS—SALESMEN and CANNERS 


Price $3.00 postpaid 
Cloth bound—270 pages 6x9 


Send Orders to 


J. A. LEE THE CANNING TRADE 
208 N. Wells St. Baltimore, Md. 
Chicago, 
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“We excel Our Labels 
in‘Designs are the Tghes est Standard 
of Art iS ie for Commercial Value. 
~ Ask for our Superior Line for your en Grade. 


Stecher Lithographic ©. 
Rochester, 


> 


Fine feathers do aot make fine birds but — fine birds sho should 


fine feathers. 
Have your label measure up to the co of your. 


LET US BE YOUR N11 COUNSELORS! 


CONSULT OUR TRADE MARK BUREA 


marks and brand names have substantial 
and no brand should be adopted without investigation? 


We operate a Trade Mark Bureau for the benefit of our custom- 
ers. It contains records of over 829,000 brand names, including 
all registered brands. The service is free. a ee! 


The United States Printing & Lithograpll Coimpany 


Color Printing Headquarters 


CINCINNATI BROOKLYN 
Rie 55 Beech St. 70N. 3rd St. f 439 Cross St. 


— to have #22 
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A CORNER OF ONE OF OUR BREEDING GROUNDS SHOWING PEDI- 
GREED ALASKA PEAS AND A CREW MAKING 
INDIVIDUAL PLANT SELECTIONS 


Clark’s Dependable Stock 


Alaska Seed Peas 


Leading canners have been putting up 
QUALITY products for many years 
from our stock. 


_ It pays to use proven seed. 


We are now booking contract orders 
from 1927 crop and solicit your con- 
tinued patronage. 


STRINGLESS BEANS, CON- 
NECTICUT GROWN SWEET 
CORN and DETROIT DARK RED 
BEETS are also leaders in our items 
of production. 


Your inquiries will receive prompt at- 
tention. 


The Everett B. Clark Seed Co. 


Wholesale Growers 
Milford, Connecticut 


Branch Houses throughout the West. 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


THE SHOOTING SEASON. 


“My son,” said the fond mother, “you must not shoot craps, 
for life is just as precious to the poor little craps as it is to us.” 


THOSE FISH STORIES. 


A Florida fisherman had to be taken to the hospital after a 
three-hour struggle with a six-foot tarpon. It is believed that 
he severely strained himself in his efforts to illustrate the size 
of his catch.—Judge. 


NO COSTLY RESCUE. 

Old Farmer Tightmoney wasn’t stingy. He was merely 
economical in the management of his big farm and all his hired 
hands. One morning, while repairing the curb to his under- 
ground cistern, he very unexpectedly fell in, pulling the rope 
in with him as he went down. Having always been a good swim- 
mer, he had no trouble in keeping afloat, but the water was 
cold and he couldn’t climb out. His wife was helpless, alone 
and without a rope. 

“John!” she yelled excitedly down to him, “I'll ring the din- 
ner bell so’s the boys can come in and pull you out.” 

“What time is it?” he yelled. 

“*Bout eleven o’clock.” 

“No, dang it, let ’em work on till dinner time. I'll just 
swim around till they come.” 


THE FEWER THE BETTER. 
“T would like to give my uncle a hundred of these cigars. 
Can you think of how I can give him even gréater pleasure?” 
“Yes. Only give him fifty.” 


FURNISHING BARS FOR THE NOTES. 
Judge—“It seems to me I have seen your face before.” 
Prisoner—‘You have, your Honor. I gave your daughters 

singing lessons.” 
Judge—tThirty years.” 


TIME. 
Time may daub your face with wrinkles, 
Put a kink ’bout everywhere; 
Make your joints squeak like an axle 
That has long since passed repair. 


Turn your dome into a desert, 
Minus everything but gloss; 

Sink your eyes back in their sockets, 
Cover you with yards of moss. 


But there’s one place it can’t enter, 
Though it’s mussed up every chart, 
That’s the place where love undying 
Occupies the human heart. 
—F. H. Bilderback, Bristol, Pa. 


CONDITIONAL CONTRACTS. 


Liza (phoning)—Mr. Jones, dat policy you all wan‘ed me to 
take last summa on my ole man, for two bits. How much 
do you pay me? 

Agent Jones—We pay the beneficiary $100. 

Liza—I don’t know no Benny Ficiary. I wants de mony 
myself, an’ I mus’ have it on Friday. 

Agent Jones—Is your husband sick? 
ann no, he ain’t sick. An’ if I pays four bits do I get 
$2 

Agent Jones—Yes, but not until you are a widow; after 
your husband dies a natural death. 

Liza—He’ll be naturally dead. 

Agent Jones—What do you mean? You say he’s in good 
health now? 

Liza—Certainly; but, you see, they goin’ to hang him 
Thursday. 


i 
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———<the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 

BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 
J. 
“Sieny. Gorp. Cedarburg, Wis. 

Mat and Mf La Porte, Ind. 
Bean Cleaners. mo ‘Clean and Grad. Mach. 
a Dried. See Pea and Bean Seed. 


LTING. 
The Fairbanks Co., New York. 
BOARD, Corrugated Wrapping 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, and Fruit. 
ars Mach. Co., Salem J. 
A. K. Robins & Co., Inc., -_ccccaanel 
Corp., Chica 
Blowers, Pressure. See 
BOILERS AND ENGINES, Steam. 
Renneberg & Sons Co., Baltimore. 
Robins Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Caps. See Caps 
Bottle Cases, Wood. “Bee Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 
ars Mach. Co., Salem, 7 J. 
fiw. Ermold Co., New York City. 
Karl Kiefer Machine Co., Cincinnat!, oO. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXING MACHINES. 
Machine Works, Westminster, 


M 

Fred H. Knapp Co., Ridgewood, N. J. 
BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 


Buckets and Pails, Metal. See Bnameled 


Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oll, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
CANNERS, Fruits. and Vegetables, Etc. 

Cal. Pkg. Corp., ancisco, Cal. 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City 

Ayars Mach. Co., "Salem, N. J. 

Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams. Meshing Co., Max, New City. 
E. W. Bliss & Co., Brooklyn, N. 
Cameron Can Mchy. Co., a.” 
Slaysman & Co., Baltimore. 
an Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 


CAN WASHING MACHINES. 


Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati, Ohio. 

Wheeling Can Co., Wheeling, W. Va. 


CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. 
Anderson- Barngrover Mg. Co. 
Berlin-Chapman Co., Berlin, 
Phil Emrich, Cincinnati. 

H. A. Kries & Son, Baltimore. 


Inc., timore. 
Sinclair Scott Ce. 


San Jose, Cal. 
“Wis. 


Consult the advertisements for details. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 


Can Stampers. See Stampers and Markars. 


CAPPING MACHINES, — 
Ayars Machine Co., Salem J. 
A. K. Robins & Co., Inc., Baitinvere. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
= af Elevating, Conveying. See Con- 


hen ‘Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAH MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. FordCo, Wyandotte, Mich. 
CLEANING AND GRADING MACHIN- 
ERY, Frult. 
Mfg. Silver Creek, N. Y. 
K. Robins & Co., Inc., Baltimore. 
Sinclair Scott Co., ‘Baltimore. 
Sprague-Sells Corp. ., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, fon See Can Washers. 
Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. Mosting Co., Max, New York City. 
BE. W. Bliss Co., Brooklyn, 
Can Mach Co., Ti. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


ones Cang. Mchy. Corp., Cedarburg, Wis. 


A. K. Robins & Co., Inc., Baltimore. 
Sprague- Sells Corp., Chicago. 


COOKERS, Continuous, Agitating. 


Anderson-Barngrover Meg. on San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Cookers, Retort. See Kettles, Process. 


COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 


Copper Jacketed Kettles. See Kettles, Cop. 


CORING HOOKS, Pitting Spoons, Ete. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Bros., Morral, Ohio. 

K. Robins & Co., Inc., Baltimore. 
Sells Corp., Chicago. 


CORN CUTTERS. 


Berlin-Chapman Co., Berlin, Wis. 

K. Robins & Co., Inc., Baltimore. 
Corp., Chicago. 


CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
CORN HUSKERS AND SIiLKERS. 
Berlin-Chapman Co., Berlin, Wis. be 
Huntley Mfg. Co., Silver Creek, 
Morral Bros., Morral, 
Sprague-Sells Corp., Chicago. 
Peerless Husker Buffalo, N. Y. 


Corn Mixers and Agitaters. See Corn 
Cooker Fillers. 


CORRUGATED PAPER PRODUCTS. 
us Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


Phy AND CARRYING MACHINES. 
K. Robins & Co., Inc., Baltimore. 
Sinclair dente, Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 
re Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., ssaitimore. 
Sprague-Sells Corp., Chicago. 
strow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
ay String Bean. See String Bean 


DECORATED TIN (for Cans, Caps, Ete.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U._S. Can Co., Cincinnati. 

Dies, Can. See Canmakers’ Mchy. 

Double Seami Machi 

ng achines. See Closing 

DRYERS, Drying Machinery. 
Edw. Renneburg & Sons Co., Baltimora. 
Slaysman & Co., Baltimore 

Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Ete. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sorague~ Sells Corp., Chicago 

& Co. Baitimore 

nes, Steam. See Boilers Engi 

Enameled-lined Kettles. See ‘Tanks. _ 

EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Co., S 
Avyars Machine Co., N. Jose, Cal. 


K. Robins & Co., Inc., 2 
Corp., Chicago. 
Zastrow Mach. Co., Baltimore. 
Factory Stools. See Stools.. 
Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., 

obins ne., 

Sprague-Sells Corp., Chicug. 


FIBRE CONTAINERS i Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co. .. New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, ete. 


Hinde & Dauch Paper Co., Sandusky, O. 
Fillers ane Cookers. See Corn Cooker- 


Filler 
Filling. 
Machinery. 


FILLING MACHINES, Can. 


Andersor -Barngrover Mg. Co., ; Jose, Cal. 
Ayars Machine Co., Salem, N. 
— Co., E Berlin, Wie. 

ansen Canr Mchy. , Cedarbu Wis. 
Huntley Mfg. Co., Giver Creek, N.Y 
Karl Kiefer Machine Co., oO. 
Co... ‘Indianapolis. 

K. Robins & Ce., Inc., Baltimore. 

Sinclair Senet Co., “Baltimore. 
-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Maeh, 


FINISHING MACHINES, Catsup, Ete. 


ag Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin. 


it Graders. See Cleani and Grading 
Machinery, Fruit. 


it Parers. Bes Paring Machines. 
FRUIT PITTERS AND SEEDERS. 
— Mfg. Co., Silver Creek, N. Y. 


t Presses. See Cider Makers’ 
Firepots. See Cannery 


Bottles. See Bottlers’ 


pplies. 
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GENERAL AGENTS for Machinery Mfrs. 
- hip n, Wis.. 
& Co, Inc, Baltemore. 
Sprague-Sells Corp., Chicago. 
Generators, Electric. See Motors. 
GLASS-LINED TANKS. 
audler Co., Rochester, N. Y. 
prague-Sells Corporation, Chicago.. 
GLUES, for Sealing Boxes. 
Arabol Mfg. Co., New York. 


Governors, Steam. See Power Plant Equip. 


vity Carriers. See Carrs. and Convrs. 
et Dork Huskers. See Corn Huskers. 
Green See Cleaning and 
Grading Machinery. 
Hoisting and Carrying Mchs. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
INSURANCE, Canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, Copper. 
JACKETED PANS, Steam. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicugo. 
Kettles, Enameled. See Tanks, Glass-lined. 
KETTLES, Process. 
Ayars Machine Co., Salem, N._J. 
Berlin-Chapman Co., Berlin, Wis. 
8. O. Randall’s Son, Baltimore. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Co., Baltimore. 
8 e-Sells Corp., ‘0. 
Sastrow Machine Co., Baltimore. 
KNIVES, Miscellaneous. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 
KRAUT CUTTERS. 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
KRAUT MACHINERY. 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 
. Ermold Co., New York City. 
Food H. Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, 
LABEL MANUFACTURERS. 
Calvert Litho Co., Detroit, Mich. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
National Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, 
Et 


National Canners Asso., Washington, D. C. 
LIMA BEAN RUBBERS 
The Scott Viner Co., Columbus, O. 
Phil Emrich, Cincinnati.. 
Markers, Can See Stampers & Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 
chines. 
OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Wdw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
trow Machinery Co., Baltimore. 


. See Cans. 
Pails, Tubs, Etc., Fibre. See Fibre Conts. 
Paper Bexes. See Cor. Paper Products. 
PARING MACHINES. 
Emrich, Cincinnati. 
nclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Arabol Mfg. Co., New York, 
Bdw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
J. H. Allan Seed Co., Sheboygan, Wis. 
Brotherton, Kirk Seed Co., Bozeman, Mont. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Saiem, N. J. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
fF. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 


Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, ‘Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Frank Hamachek Co., Kewaunee, Wis. 

Scott Viner Co., Columbus, O. 

PEELING KNIVES. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters. 

PEELING MACHINES. 

Sinclair-Scott Co., Baltimore. 

PEELING TABLES, Continuous. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., ine. Baltimore. 
prague- s Corp., cago. 

— Sheet Metal. See Sieves and 

creens. 

Picking Boxes, Baskets, Ete. See Baskets. 

Picking Belts and Tabies. See Pea - 

ners’ Machinery. 

PINEAPPLE MACHINERY. 

E. J. Lewis, Middleport, N. Y. 

Sprague-Sells Corp., Chicago. 

Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales. 

Picking Belts and Tables. See Pea Mchy. 

PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 

POWER PLANT EQUIPMENT. 

The Fairbanks Co., New York City. 

H. A. Kries & Son Co., Baltimore. 

Power Presses. See Canmakers’ Mchy. 

Power Transmission Mchy. See Power 

Plant Equipment. 

PRESERVERS’ MACHINERY. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. . 

Sprague-Sells Corp., Chicago. 

PUMPS, Air, Water, Brine, Syrup. 

Ams Machine Co., Max, New York City. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Balttmore. 

Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, Process. 

RUBBER GLOVES, Factory. 

Phil Emrich, Cincinnati. 

RHUBARB CUTTER. . 

E. J. Lewis, Middleport, N. Y. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). See Can- 

nery Supplies. 

SEALING COMPOUNDS, Can. 

SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 

Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary fopen top) Cans See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, Tomato, Etc. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

¥F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

SCALES, Platform, Table, Etc. 

The Fairbanks Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle.. See Caps. 

hines, Bottle. See Bottlers’ 

Machinery 

SEEDS, Canners’, All Varieties. 

J. H. Allan Seed Co., Sheboygan, Wis. 

Brotherton-Kirk Seed Co., Bozeman, Mont. 

D. Landreth Seed Co.. Bristol Pa. 

J. B. Rice Seed Co., Cambridge, N. Y. 

Rogers Bros. Seed Co., Chicago. 

Sunni-Glo Gardens, Boiling Springs, Pa. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. see Closing Ma- 

chines. 

SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New Yerk City. 

E. Ww. Bliss Co. Brook: oN. Y. 
ameron Can Mchy. 

Slaysman & Co., Baltimore. —_ 

SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co.. Baltimore 


SILKING MACHINES, Corn. 

Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading 
Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant 

Supply House and meral Agents. See 

neral Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See kea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 
¥F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Burton, Cook & Co., Rome, N. Y. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. wg Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y¥ 
B. J. . Middleport, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL, 


in, Wis. 
. Co., Indianapolis. 
Slaysman ore 


Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis, i 
Pfaudler Co., Rochester, N. 
Sprague-Sells Corp., Chicago. 
TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
TELEPHONE, TELEGRAPH, quick ser- 


vice. 
Amer. Teleph. & Teleg. Co.—Everywhere. 
Testers, ee See nmakers’ Mchy. 
THERMOMETERS, Gauges, Etc. 
Phila. Thermometer Co., Pnila., Pa. 
Ticket Punches. See Stencils.. 
TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
ree! Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp. Chicago. 
TOMATO PEELING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 
Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 


C. E. Richardson, Washington, D. C. 

Variable Speed Countershafts. See Speed 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Fall: 
frank Hamachek Co., “wis. 

ashers, Bottle. See Bottlers’ Machinery. 
WRAPPERS. Corrugated Bottle. a 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
WASHERS, Can and Jar. 
Ayars Machine Co., Salem, N. J. 

nsen Cang. Mchy. urg, Wis. 
A. K. Robins & Co., Baltimore 

WASHERS, Fruit, Vegetable. 
Salem, N. J. 

prague-Sells Corp. cago. 

and Scaiding Baskets. See Bas- 

ets. 

Windmills and Water Supply Systems. 

See Tanks. ‘ood 


Ww , Paper. 
a satel per. See Corrugated Paper 


Wrapping Machines, Can. Labeling 
Machinery. See 


WYANDOTTE—Sanita 
J. B. Ford Co., igen” 
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ARTISTIC 


“Peerless” Single SteamDriven Air Compressor, 
TYPE “‘C.’’ Centre Crank, Solid Box Bed Pattern 


Latest Improved Pattern, equip- 
ped with Double-Acting Water- 
Jacketed Air Cylinder and 
Heads. Rapidly Removable 
Air Valves. 


The above Compressor has great adv- 
antages over other straight line types, 
namely, it has a solid cast iron bed-plate 
underneath the entire machine, there- 
fore, it is self-contained and RE- 
QUIRES NO SPECIAL SUB-BASE. 
There are no over-hanging cylinders 
which are liable to spring, causing ab- 
normal wear. Having a centre crank 
with single connecting rod, the attend- 
ant difficulty of maintaining even length 
of side rods is entirely avoided. 
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Since the beginning of this industry, 
such quality as 2 whole has never equall- 
ed this year’s products. What better 
opportunity to prove to the consuming 
public that canned foods are the finest 
foods obtainable and at very reasonable 
cost ? 


Let’s all do our share. 


CONTINENTAL CAN COMPANY, INC. 
Canned Foods Week 
will soon arrive again and 
with the quality of the pro- 
ducts packed fresh from the 
| fields and orchards this 
CANNED year, this is certainly the CANNED 
FOODS year for all interested in this FOODS 
WEEK great industry to make this WEEK 
the greatest Canned Foods 
November Week. November 
10th--20th 10th--20th 


CONTINENTAL CAN COMPANY, INC. 
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